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Elevate Omnichannel Marketing
with Direct Mail Innovations

Heather Lewis, USPS



TODAY’S PRESENTER

Heather Lewis
Manager, Product Integration & New Solutions
United States Postal Service

Heather Lewis is the Manager of Product Integration & New
Solutions at the United States Postal Service (USPS), where
she leads various key initiatives, including the Postal Service’s
direct mail promotions - a robust program that generated over
35 billion pieces of discounted mail last year. She also
launched Direct Effect, an academic outreach program that
educates future marketers on the value of mail as a marketing
channel, reaching more than12,000 students across 198
colleges and universities. Most recently, Heather has been
exploring artificial intelligence use cases to enhance customer
service and improve business processes.

Heather earned her Lean Six Sigma Greenbelt by improving
the machinability of the National Holiday mailer. She holds a
bachelor’s degree in marketing from George Mason University
and a master’s degree in business technology from
Marymount University.

Outside of work, Heather enjoys hiking and visiting wineries
with her husband and two dogs, Lily and London.



The Power of Direct Mail Marketing
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79% of executives agree that
direct mail provides the highest
ROI of any channel they use.!

Every 8 out of 10 customers have
taken measures to limit their digital
behavior, which has led to lower
engagement with digital tactics. 3

Lob State of Direct Mail 2025

Modern Postcard, Direct Mail Statistics 2023

Deloitte Connected Customer Survey 2023

PebblePost, Power of Direct Mail in 2024

PostGrid Direct Mail Statistics That Will Convince You To Invest In It, 2024

Cost Per Acquisition of Direct Mail is $192

Compare to: $16-$18 Mobile & Social,
$21-$30 Paid Search, & $41-$50 Internet Display

53% of U.S. consumers aged Direct mail achieves an 80-90%
18-34 search for brands online open rate, surpassing email's 20-
after receiving direct mail, 30% performance.®

and those aged 35+ visited
the brands website.*
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POSTAL SERVICE.




Mail’s Value to Business & Consumer

Overall, mail is a high-performing, personal, and reliable channel that both business
customers and consumers continue to rely on

Effective

79%

of executives rank direct mail
as their best-performing
channel for ROI"

&

&

Marketing executives say direct
mail enhances engagement and
conversions across digital
channels, boosting performance in
email, social media, and online
ads

Direct mail commonly outperforms
digital campaigns — across
industries

1. State of Direct Mail 2025 - Lob

2. Postgrid

3. Winterberry — Delivering Performance — December 2024

Personalized

35%

of consumers believe
direct mail is more
personal?

@ Personalization can improve the

engagement experience and
increases the potential of the
mailpiece being opened

@ Direct mail has the capability to
uniquely connect with recipients;
making it a memorable impact
that produces results

Reliable

81%

of respondents expect their
organization’s spending on DM
to somewhat or significantly
increase in 20253

@ Emphasizes the significance of
direct mail to organizations

@ Shows direct mail is a valuable
investment for marketers

UNITED STATES
POSTAL SERVICE.
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Consumers Value Direct Mail

72% of consumers describe themselves as having a high
or moderately high interest in receiving it'.

Attention Given to Mail

- - = w?ﬁ?g&‘m‘;ﬁb
72% High + Moderately High =gt
38% <l

34%
22%

T2B:

Spring 2024 = 75%

Spring 2023 =73%
Spring 2022 =75%

6%

Spring 2021 =76%

| do not give mail
much attention

1. Mail Moments Spring 2025
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What is Omnichannel Marketing?

OMNICHANNEL MARKETING
A customer-focused integrated marketing approach across a variety of devices and touchpoints.

of Americans switch between
devices in a single day."

ey 98%

. 90%

¢ = of customers expect consistent
i interactions across channels.?

s\
II‘%E

1-2. Porch Media Group, Omnichannel Marketing Statistics 2023
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Omnichannel Marketing: More is Merrier

PLAY TO THEIR STRENGTHS

An integrated marketing approach empowers you to eliminate discrepancies among communications
channels while also taking advantage of each channel’s strengths.?

9% | 287% 0%

of customers retained when higher purchase rate when
companies use omnichannel marketing with 3 or more
engagement strategies.2 channels in a single
campaign than with than
single-channel campaigns.3

more customer store
visits generated by
omnichannel strategies.*

1. State of B2B Omnichannel Marketing, DemandGen Report 2023 3. Omnisend Omnichannel Statistics 2022
2. Porch Media Group, Omnichannel Marketing Statistics 2023 4. Think with Google Customer Trends
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A Channel Apart: Direct Mail

DIRECT MAIL MARKETING'S DEMISE HAS BEEN GREATLY EXAGGERATED.

PHYSICAL 4 DIGITAL — CONVERSION
MAIL INTEGRATION RATES"

AMONG RECIPIENTS, DIRECT MAIL DROVE:#

70% OF AMERICANS THINK?
mail is more personal than the internet

70%

92% 87%

TO DIGITAL TO SHOP
ACTIVITY ONLINE

91% OF PEOPLE THINK:3

91% digital ads are more intrusive today
than 2-3 years ago

1-4. USPS: The Future of Direct Mail is Here and its Dynamic
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Omnichannel Success Tips

Use Your Mailpiece to Deliver More
Than Content

Turn Conversation into Profit

Magnify your Mailing Campaigns with
New Technologies
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OMNICHANNEL SUCCESS TIP 1

USE YOUR MAILPIECE
TO DELIVER MORE
THAN CONTENT
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OMNICHANNEL SUCCESS TIP 1

DELIVER 81% OF
A FEELING 81 9/, ]) CONSUMERS
o FAVOR A PRODUCT THEY CAN
THEY CAN ONLY SEE'

A direct mail promotion with rich texture and

material puts the product in the consumer’s

hands- transforming how they engage with
your campaign online and offline. 650/0 o F
.. 650/ CONSUMERS
L) o CAN RECALL MEMORIES
LSSV 00 o W | ASSOCIATED WITH SCENTS
S ] ¥ i’ AFTER 12 MONTHS!

1. SG360
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OMNICHANNEL SUCCESS TIP 1

DELIVER Pizza Shop Case Study?
RE P EAT Using call tracking, a Mail Shark marketing study assessed

I I responses to a mailpiece featuring a pizza shop's menu.
Month 1-2 post mailing Month 3-7 post mailing

Marketing mail makes itself at home. 1 ,246 2,476

phone calls phone calls

On the fridge or in a drawer, a physical mailpiece
can open a channel for repeat customers.

NEARLY 50%

of these calls came from repeat customers.

1. Mail Shark
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OMNICHANNEL SUCCESS TIP 2

TURN -
CONVERSATION '/
INTO PROFIT ‘
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OMNICHANNEL SUCCESS TIP 2

MAKE A STATEMENT: Think outside the payment
CROSS-SELL & UPSELL due box by adding:

A company newsletter
Monthly Bills And Statements

97%
OPEN RATE

Receive at least 2 minutes
of a customer's attention?

&, Referral incentives

E Customer testimonials

@ Promotion for a new
product or service

1. InforPrint Solutions Company and Forrester Consulting



E UNITED STATES
POSTAL SERVICE.

OMNICHANNEL SUCCESS TIP 3

MAGNIFY

YOUR MAILING
CAMPAIGNS WITH
NEW TECHNOLOGIES
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OMNICHANNEL SUCCESS TIP 3

FROM OFFLINE
BROWSING TO
ONLINE BUYING

Technology Spotlight: Augmented Reality (AR)

~'o-3g Scan here to learn more about how Security
Finance can help you with a personal loan.

Blends the real world Customers using AR are e e oz,
with computer- 20% more likely to make
generated content a purchase online! DIGITAL MEDIA + DIRECT MAIL
CAPTURES

BUILD BUYER CONFIDENCE. l: 390/0 MORE
71% OF SHOPPERS \ ATTENTION

would shop more often if using AR.3 THAN DIGITAL ONLY CAMPAIGNS?

1. Harvard Business School, Augmented Reality 2022
2. USPS, How Marketing Has Evolved 2023
3. Thinkmobiles, Augmented Reality in Retail 2023
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OMNICHANNEL SUCCESS TIP 3

CREATE DIGITAL 72 MILLION USERS

IMPRESSIONS FOR
PHYSICAL MAIL 67% 21.5%

INFORMED DELIVERY®

GET TO THE INBOX, GET READ
Dodge the spam filter and go straight to the top of the inbox

INFORMED DELIVERY AVERAGE MARKETING
EMAIL OPEN RATE' EMAIL OPEN RATE?

DRIVE IMMEDIATE ACTION

Arriving in close succession via two channels, a Ride-along
Image and physical mailpiece provide a 1-2 marketing
punch that drives customers to action

1. USPS, Informed Delivery March 31, 2025
2. Campaign Monitor Glossary
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USPS Invests in Your Success

<§. FROM TEST RUN TO HOME RUN
A Take advantage of USPS Promotions discounts to test out these techniques and get the most out of mail.

{ MAILERS &

: MARKETERS ’ i PRINTER

INVESTING 5
IN YOUR E
SUCESS

[l Engage with R

v

| CUSTOMERS ' { INNOVATIVE :

* MAILPIECES

POSTALPRO.USPS.COM/PROMOTIONS



https://postalpro.usps.com/promotions

2026 Mailing Promotions
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INTEGRATED
TECHNOLOGY

= Integrate technologies that
enhance mail’s
performance such as
Augmented, Mixed or
Virtual Reality; NFC; Video
in Print; voice assistants
and more.

DISCOUNT: 5%

1\1

IS |
s %ﬁ/

TACTILE,
SENSORY,
INTERACTIVE

= Enhance customer
engagement through
innovations in paper and
stock, substrates, inks,
interactive elements, and
finishing techniques.

= Gloss stock not eligible.

DISCOUNT: 5%

CONTINUOUS
CONTACT

= Increase customer
touchpoints by mailing
more frequently to the
same addresses.

= Content of each mailing
must be iterative or
complementary, not
duplicative.

DISCOUNT: 5%

u gl

CATALOG
INSIGHTS

= Leverage catalogs to
enhance product and service
marketing

= Boost visibility and customer
response

DISCOUNT: 10%

ol s

FIRST-CLASS
MAIL
ADVERTISING

= Leverage First-Class Mail®
to promote your offerings to
customers.

DISCOUNT: 5%
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2026 Add-ons

INFORMED DELIVERY®

= Enhance your mailings with USPS’ omni-channel
feature to give your mailpiece a digital element
when using Informed Delivery® campaigns.

DISCOUNT MAILERS: 1%

eDoc SUBMITTER: 0.5%

DISCOUNT: 1%

4 ?I SUSTAINABILITY

= Enhance your campaigns with environmentally

A
’j! conscious materials by demonstrating the paper
/“ used in the mailing came from a certifiable,

responsible source.
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Add-ons Overview

Add-On (1%)

Promotion (5%)

= | Up to 6% Discount on eligible mail

° Increase the Promotion discount
by qualifying for 2026 Add-Ons.

Q Add-Ons cannot be claimed alone.

Add-ons Overview @ Mailers who qualify may leverage

Promotion (5%) Add-On 1 (1%) one or both_ Add-Ons in addition to
the Promotion.
Add-On 2 (1%)
° Add-On discounts are added to the

Promotion discount percentage on
Up to 7% Discount on eligible mail eligible mailpieces.
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Add-ons Overview

The Marketing Mail and First-Class Mail Incentives provide value for both mailers and the USPS.

Postage Credits for Mail Volume Growth Value of Mail Growth Incentives

@ Decreases Cost of Mail
1. Mailers will receive a postage credit for qualifying
30(y volume in excess 1M pieces and their FY24 @ Stabilizes Mailing Patterns
0 baseline volume — whichever is higher

Credit 2. Earned postage credits will be issued quarterly after @ Enables Entry Into New Markets

June, September, and December 2025

@ Strengthens Relationship with USPS

Which industries have taken advantage of these benefits?

Finance/lnsurance Retail/Etail Government/Non-Profit
Healthcare Political Travel/Entertainment
Consumer Products Education Communications




Resources
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For Promotions Related Questions:

Participants must upload all mailpiece samples to the Mailing Promotions
Portal for preapproval. Please do not email samples.

To access the Mailing Promotions Portal, visit:

postalpro.usps.com/promotions/portal

Please direct questions about promotion requirements to the Mailing
Promotions Portal. For questions about Portal functionality, please
contact:

mailingpromotions@usps.gov

For Mail Growth Incentive Related Questions:

PostalPro contains more MGI information including FAQs, webinars,
and more.

postalpro.usps.com/msi


mailto:mailingpromotions@usps.gov
http://postalpro.usps.com/promotions/portal
mailto:mailingpromotions@usps.gov

Thank You



Unlock Digitally
Powered Direct Malil

Engaging at Every Stage of the
Customer Journey




Modern direct
mail is
powered by
digital.

Hello Carson, CIpIO

Thank you for meeting the other day! It was great
getting to know you and talking about opportunities
for effeciency at StarCom.

If you're ready to schedule a demo to see Apio in
action, use the QR link below.

Talk soon!

_______

| . 1
John Applasead : E E

Sonicr Sales Manager | L. p
Japplesned@iapic net | -’ J |

s {123) 456 7800 ' E- o
| )
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Direct Mail is Critical for Omnichannel Success

40% 89% 90%

Conversion rate Of customers retained Of customers expect
when physical mail when companies use consistent interactions
is paired with digital? ~ ©mnichannel engagement  gcross channels 3

strategies 2

1. USPS, The Future of Direct Mail is Here and it's Dynamic

2-3. Porch Media Group, Omnichannel Marketing Statistics 2023



Look at every
opportunity to
connect across
the customer
lifecycle.

Awareness

Conversion

Customer

Customer Advocacy

F] anasoﬁ\ﬁ




Appreciation Brand Introduction

Referrals | References Interest

Reviews | Testimonials Build Reputation

Case Studies

Committees

Nurture

Recognize Milestones
Education / Expert Advice

Upsell / Cross-sell
Thought Leadership

Product Updates |/ Launches
Events

ey ohobY3

Loyalty Rewards

Surveys [ Questionnaires

w

Nurture

Deal Acceleration
Meeting-maker

Special Promotions / Free Trials
Product Exploration / Demos

App | Content Downloads
Appointment / Meeting Follow-up

In-store Visits

244PFL

A VOMELA COMPANY



MEMBER ENGAGEMENT Journey Example
Meeting the member where they are

Action
Over time
o
Member receives When applicable As this member is Member takes
email member receives now unengaged action due to mailer
notifications and savings notifications in email, they and activates their
opens first email through email but qualify for a direct account while also
but does not does not engage mail notification providing RxSS with
clickon CTA an updated email
address

2FXSS

Rx Savings Solutions




AWARENESS MPMF._
Campaign Toolkit Postcards and Letters

l<Direct Mail Client Logo> I
c/o: Rx Savings Solutions
Visit 5440 W 110th St., Suite 200 . .
_800-42-1051 (TTY 800-877-897) it et Managing Diabetes Tip: Show your
1 ! i
S Aol. llame al 1-800-917-5572) Can Be Hard doctor this info
(Para espafiol, from RxSS when
il find talking about
oad the RxSS mobile app to 5 g
nv:::;ost options when you're at the doctor, —_—— I diabetes treatment
3t cy or wherever you go <ClientPreferredName_c> to make sure
pharmacy or whe s ks E E e ihe
P> CoogePlay & AppStore <MailingCity>, <MailingState> <MailingPostalCode> H R lowest prices for
medications.
Scan the QR code to access your
RxSS account
Hello, <FirstName>: One-on-Ong
<Direct Mail Client Logo> Assistance
We know it can be challenging to handle diabetes treatment—and the costs that come with it.

That’s why your health plan from <ClientPreferredName__c> comes with a no-cost service called

QUi ckly compare Rx Savings Solutions (RxSS) that can help you save money on prescriptions.
drug prices at Why You're Getting This Letter 8 and found more affordable alternatives
dlfferent pharmaCIeS « RxSS has found lower-cost options for your current prescriptions. :?’:m;’{:tyg:;gzg]::vldn?sﬁg? whats
« Certified pharmacy technicians with RxSS are ready to explain your lower-cost options for
treating diabetes.
What to Do Next
| ¢ 2mbers.
1 Call RxSS at 1-877-380-1999 to learn more about your options. L
0 n O u r n ext RX r efl I I Q (For TTY users: 1-800-877-8973) Para espariol, llame al 1-800-917-5572.
y E Access your RxSS account online at <login_link>
% or scan the QR code to see how you can save.
See |0wer-cost <DMN Login Instructions> <OR Code>
. ) options and how
Rx Savings Solutions (RxSS) can help you save much you’ll pay with h e
on prescriptions in more ways than one. your insurance DEDICATED CALL TIME 105 or atr sy i message was
. mation. O i .
Activate your RxSS account to see all your options! to speak with an Rx
expert about the details
of your medications and

Direct Mail Client Logo>

health plan coverage. F




CONSIDERATION + CONVERSION
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Savings Notification Letter

kDirect Mail Client Logo>

@ What is RxSS?

RxSS is a service creatt
help people find ways t
We're working with <Cli
you.

RxSS has a team of cer
ready to explain all your
to speak with someone

@ How We Found Sav

Our pharmacists review
and found more afforda
your health plan. Now y
all your options and dec
and budget. Here are ju
able to save money:

+ Generic forms of namy
* Better prices at differe
» Equally effective medi

To learn more about ho
visit rxss.com/membe

This opportunity was estimated bas
generated. Potential savings may di

Rx Savings Solutions follows HIPA/
Salutions, you will be able to acces:

<DMNDisclaimer>
<DMN Material D>

}dma Mail Client Logo>

c/o: Rx Savings Solutions
5440 W 110th St., Suite 200
Overland Park, KS 66211

Important Pharmacy Service Information From
<ClientPreferredName__c>

<FirstName:> <LastName>

<MallingStreet

<MailingCity>, <MailingState> <MailingPostalCode>

FirstName -, you could save this much on prescriptions:

$- TMSPY

Rx Savings Solutions (RxSS) is a service connected to your <ClientPreferredName__c> benefits and
personalized to your medications and health plan. Here's how you can use RxSS to start saving money
on prescriptions:

Member Name: <FirstName> <LastName>
Prescription(s) Last Filled: <LastClaimFillDate>

Savings Available: $<TMSPY>

Get in touch with RxSS today to see savings options for your
current prescriptions.

Call Us

Call 1-800-492-1051 » Monday-Friday, 7 a.m.-8 p.m. CT
(For TTY users: 1-800-877-8973)

Para espafiol, llame al 1-800-917-5572

How to Start Saving:

Go Online <QR CODE>
Access your RxSS account at <login_link> or scan the QR code.

auth.rxsavingssolutions.com

2 XSS

Rx Savings Solutions

Save money and time on your
prescriptions.

®

Activate your account today to see u can lower

your prescription costs or have deliv ptions.

Activate Your Account

If your employer or health plan has
partnered with us, you're eligible to be
an RxSS member. Let's check your info
real quick.

Last Name

Date of Birth



CONVERSION
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Personalized Savings Report

O

ot Mai Gient Logo>

/o: Rx Savings Solutions
5440 W 110th St., Suite 200 )

Overland Park, KS 66211 il
Rx Savings Report O ¢
—_ O

Important Pharmacy Service Information from
<ClientPreferredName _c>

<FirstName> <LastName>

You could save

<Direct Mail Client Logo: ——J
<Orect Mt Gt Logo

|

<MallingStr
<MaingCity>, <MalingState> <MafingPostalCode> B astNames | Member ID: <Member_UID>
< Ittty sty >
Irug prices can change at any time,
per year' Dose Multiplying TOTAL
% [ @ Getalowerdosageofyour ftion SAVINGS
"7 @  cumentmedication and take it
' together to achieve the right dose. R
b X GS
§ar_1> per year
<ClientPreferredName__c> works with Rx How to Start Saving I RE PORT
Savings Solutions (RxSS) to provide you this Tablet Spiltting
report with all the lower-cost options you have e o See how you could save
ipti ss your RxSS account at X money
for your prescription drugs. y ! 0n your prescriptions!
S<MSPY_2>
[ Dosage Form Change Jar_2> per year
The‘same drug can come
Who We e R (¢ e e
RxSS is a service connected to your health plan and Aablel. or & gel may cost
3 to your o and i we'll more than a lotion.
give you the information you need to take control of your
ey $<MSPY_3>
prescription diug coets. Call 1-800-492-1051 i Combination Split ¥or_3> per year
(For TTY users: 1-800-877-8973) 2N a When your current medication i
How We Made Your Rx Report Para e: ame al ksl dica iy advantage of your
i A - 1-800-917-5572 : .
Our pharmacists reviewed your current prescriptions and 1 .
found equally effective, affordable alternatives covered by prescrl p tlon SaVl n gS .
your health plan. Now you (and your doctor) can see all Delivery
your options. Sometimes it's more affordable $<MSPY_4>
Fill out the form below and put 1o get your prescription  p—
it in the mail—it's that easy. shipped to you instead of
going to the pharmacy.
BUSINESS REPLY MATL
PR Show your healthcare provider POSTAGE WILL BE PAID BY ADDRESSEE
i this report so they know how you PHARMACY SUPPOR
e e o s oy e e could potentially save money. v SMFY5>: RX SAVINGS SOLUTIONS
R0 __Jer_5> per year STE 200

Gussicns. Re
ore wih e, AV Yo e
PSAMmmD_c

5440 W 110TH ST
OVERLAND PARK KS 66211-9805

I'd like RxSS to help me save on my prescriptions tred.

Tear off this form and mail it back using the provided envelope.

Vo'l cormact you 0 canf your charaee and anewer any Il,.v,ll|I||.ll||.Ih.l"l]..l-llllll.h|..I|]I||||I||Ill..m|"

AR Total Annual
Fi Lasth , Member ID: <M - UID> : 2 Savings'
Phone:
Email:

|reasostet e vaposa .

<Direct Mail Glient Logo: _
<morit <year>
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WCIYS to Measure Impact

Marketing Metrics

Customer Metrics

Marketing Qualified Leads (MQLs) Return on Investment (ROI) Engagement
Sales Qualified Leads (SQLs) Return on Ad Spend (ROAS) Retention / Renewal Rate
Sales Qualified Opportunities Response Rate Additional Purchase [ Revenue
(sQOs)

Engagement Customer Lifetime Value (CLV)
Sales Funnel Velocity

Inbound Phone Calls Reviews [ Testimonials
Pipeline

Progressive Profiling / First-party Referrals

Revenue [ Purchases Data Capture



EFFECTIVENESS
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Moving Up the Direct Mail Maturity Curve

3. Operational

INTEGRATED
REPEATED
MEASURED
EXPANDED

2. Transactional

SILOED

1. Print MANUAL

PRINTING ONE-OFF SENDS

OCCASIONAL MAIL

MATURITY

4. Programmatic

AUTOMATED
ORCHESTRATED
OMNICHANNEL
IMPROVED

5. Optimized

SCALED
ALWAYS ON
RESPONSIVE
DYNAMIC



Key Takeaways

Direct mail can deliver results at every
stage of the customer lifecycle.

Test and learn along the way to
mMaximize results.

Start with the end in mind and stay
focused on your target outcome(s).

Find a knowledgeable partner who can
offer strategic advice and help you
scale your direct mail programs.

AAAAAAAAAAAAAA
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Questions?






Enter to Win
Prizes!




CREATE
WITH
PURPOSE

CREATIVE PROOF

Real Campaigns, Real Result
Your Evidence For Why Crea att
Scott Hopkins, CGO, Andggc%
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40/40/20 Rule

The success of a direct mail campaign is 40% attributed to data and targeting,
40% attributed to the offer, and 20% attributed to creative.

ANDERSON.




However, without the right creative, you
can impact your results by 50% or more.

ANDERSON.



50%
C R EATIVE Scientifically Proven Best Practices

+

FORMULA o
Fo R Skill & Experience of Team

+

SUCCESS o

X Factor

“X Factor” is the mysterious, powerful factor that makes direct mail work!

ANDERSON.



ALL
ABOUT THE

NUMBERS

ASK YOURSELF

What can you afford to pay for a

new customer or action?

CAC/CPA/ROAS*

/l\

Creative

Approach Format

Offer

*Customer Acquisition Cost / Cost Per Acquisition / Return On Ad Spend

ANDERS



Grocery Store vs. Investment Firm.

12x17 Envelope Package w/ BRE

6x9 Postcard

FISHER INVESTMENTS®

SAVE $5
SEE BACK

D' guessing congratutations ane in order.

Meetyour « “° :
L You're probably wondering why congratulations are in order, and I have a logical reason

for you:

It takes skill, perseverance and savvy to be counted among the wealthiest Americans. To
FISHER INVESTMENTS® | Festiern have out-saved and out-invested your peers speaks to the kind of individual you are. It should
PRIVATE CLIENT GROUP PAD. also explain the exclusive nature of this communication.

5525 NW Fsher Creek Drive FISHER
Camas, WA 98607 INVESTMENTS

It’s “exclusive” because we select so carefully the individuals we invite to acquire (free
to you) our investment guide, 99 Retirement Tips.

11/2/2023

630 Boll Weevil
Enterprise, AL

And you may have seen my book, The Only Three Questions That Count, on the New York
Times best-seller list. You may have even skimmed through it.

Understand, please:

T'm not asking you to buy anything, or su|
99 Retirement Tips at NO COST so you’ll kno
information we provide our clients, in the hopq

And if you respond right now I'll also ser|
Social Security for Retirement.

Thea nothing.

1 you do, nothing may come of it Or something may come of it One of us may
decide we're nota good it. One of us may say, “Thanks, but o thanks.” Or both of us may.

T'll tell you why I think you might find m| say, “Let’ do business together:”

Tim enthusiasic abou the possibilites because as far as 1 can tel, you're not only

I've written columns for leading publicat Eritm
the US, Canada, Germany, Australia and mor¢ Allnger
with you.
As Executive Chairman and Co-Chief In] m ot abou regutation, not with yo h by making
;noney management organization, I've witnes: ey prosies | Yo
Or years. So T like o leave it a his:
At Fisher we have dedi o gui i Tips and
rilous mistakes. your bonus Maximize Your Social Security for Retirement.
11/2/2023 = "
Now, suppose you skim through 99 Refir mina—
Retirement and agree with the conclusions. Th 20 it o ot Ao ot i e o ot orm.
vt s fishergudes com/tips.
.'L “That's it. Thanks for your attention. I really do hope to bear from you.
HOW WE s an [ e T
an §e thing. S PosTCE :
KEEP OUR o ij

PRICES DOWN i

6500 Internacional Phwy.
Tollfrec: 1-900-586-5590 » Fax: 1-650-350-5290 » Ef

- =

/
Tre ﬁhfoc oF %M %ﬂ/ Iﬁ?eauesmds,

Unsatisied with your LI purchase?
Weleplaceand refund your money:

/3 L T Tt

o
s Cumen dombane e v e bl
Al e st o e s iy o

FISHER INVESTMENTS
BOX 3333

WE ACCEPT VisA @B ==z [ R #Pay

s
g ¢ e e s oG,

PO
VANCOUVER WA 98668-9804

READERS' ALDI RESIEENTS

CHOICE S/EvVers o —

S on savings... i

Sk BUSINESS REPLY MAIL]| — I
S e == |i}

= |iii (P
]!
H

10K56.0 A0S

‘Plewe rcu youe Condenil Regues Fom

Al I A b

ANDERSON.




Larger and more complex formats will
generate more response...but at what cost?

Postcard Self-Mailer #10 Envelope Pkg 9x12 Envelope Pkg

Cost $ $$$ $$$ $$%$

Response Rates *k KRK KRK FRK KK

ANDERS



Direct Mail is a Journey
TEST, TEST, TEST

Test What Matters

Use Experts

Have Fun!

ANDERS



Let’s look at
some .
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1. Creative
Tests
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Important health information for:

<FirstName LastMName>
<Address Line 1>
<Address Line 2>
<City, ST XXX X¥XX-1234>

INSIDE:

Why your denti

t may know

more about your overall health

than your docto

You insure your car. Your home. And your health.

Ensure a healthier, happier YOU
with affordable dental and vision coverage

78% of Americans

with dental insurance
78% are more likely to seek

preventive care®

Regular dilated e
exams help detec
problems with

your overall healt

...l
10 million childre
. suffer from unde!
vision problems*

Studies show that oral
health is connected to
overall health

Every $1spent on
preventive dental
care saves $8-$50
in restorative care®

Early detection o
age-related mact
degeneration car
dalay loss of wisi

Call for a free quote today!
1-844-764-5395 a-s4a-smiLe-95)
8 am.-8 p.m. ET, Monday-Friday

Or learn more and enroll:

DeltaDentalCoversMe.cc

& DELTA DENTAL'

"Videa: The Medical-Dental Connection. View at vww youtubecom/watch?v=cygNCkSymd
2Fall 2016 Study-Newsworthy Analysis, Delia Dental Plans Association. 10/30/1E.

American Dental Hygienists' Association. "Access o Care Pasition Paper.” 2001
“National Parent Teacher Association

“No witing period. No Annual Max and No Deductible are associated with the ClearPlus Plan On the ClearP
there is no coverage for services by dertists who oo not participate in a Delta Dental netw

Dental and Vision policies vary el nd limitations. This means that <
services are not covered under t1a poicy. Also, coverags for certain coversd sarvices is subjact to condition:
limitations, such as the number of times they may be in a given time period. To see policy documen
design, exclusions and fimitations and waiting periods, visit DeltaDentalCoversMe.

her you see a Defta Dental PPO or Delta Dental Premier
Gentist o 5 non-particpating Genist K you soe o Delta Deniol PR network dentist, you may nepre lower o1
pocket expense. Vision out-of-pocket costs may vary. depending on whether you see 3 provider from the VS
netuork o prowder who & outsice of the VED netuorc Berefits provided 1y Delta Dertal of Virginis, =
the national Detta Dental Plans Assocition and art o the Detta Dental system, the nation's leading provicer
benefits, Pian designs and rates are sUbject 16 chang

Protect your eyes and smile, too.

<FirstName LastName>
<Address Line 1>
<Address Line 2>
<City, ST XOX(X-1234>

Dear <FirstName LastNama>,

Your smile says a lot about you. It can also say a lot about
your overall health from head to toe.

That's one reason why regular dental check-ups are so
important: your dentist may discover clues about your
health that even your docter may not know about.

More than 100 medical conditions — including heart disease,
diabetes and even some cancers —may be detected in the
early stages by a dentist during a routine dental exam.!

With a dental plan from Delta Dental of Virginia, those
preventive visits may be covered up to 100%, along with
cleanings and X-rays. And that’s just for starters
Peace of mind from <about $1a day>.
Choose a plan that feels like it was made just for you

« Options for individuals, couples or entire families

* Coverage that ranges from basic to extensive

« A network so large, chances are goed your family

dentist is already part of our famiy.

Get a customized quote. Or enroll online with ease:
(re4a-sMLE-95) M.

Individual dental plans
from <about $1 a day>.

Get a quote.
Get options.
Get peace of mind!

Call or go online now

to learn more and save!
1-844-764-5395 (1-844-SMILE-35)
DeltaDentalCoversMe.com

Something

MORE

to smile about

Now you can bundle Delta
Dental and DeltaVision® to
protect your health and
quality of life. Call or go
online to leam about NEW

Delta Dental covers more than 80 million smiles across the
country. Enroll today and enjoy a plan with no deductibles
and no waiting periods*; benefits start the very first day you
have coverage. Laarn about our new vision plans, too.

Yours in good health,

7 4%

plans for you
and your family.

The Brilliance plan has 2aro out-of-pockat costs for savaral vision banefits. On Vision policies, certain services are

providied through Vision Service plan (VEP.
Detta Dental and DeltaVision are registerad marks of Dalta Dental Plans Association.

Chris Pyle
Vice Presidant, Marketing
Delta Dental of Virginia A

VS.

Branded

<FlrstName LastName>
<Address Line 1>
<Address Line 2>
<Clty, ST XXXXX-1234>

e i e el 0 Pt e e e

prs b et

Get the healthy smile
you and your family deserve.

<FirstName LastName>
<Address Line 1>
<Address Line 2>
<City, ST XXXXX-1234>

Dear <FirstName LastName>,

Need a few more reasons to smile today? Well, we
have good news for you. It's never been easier or more
affordable to get the dental coverage you deserve with
Delta Dental.

with an individual and family plan, you can enjoy:

W Access to a large network of over
155,000 dlentists

+ Preventive care visits covered up to 100%

+ Many plan options that will fit your
budget and needs

' No walting perlod, deductible, age limits
to enroll or hidden costs*

' Coverage for <about $1a day> that could save
you thousands of dollars in unexpected costs

Let's get that smile shining bright today by finding
the right plan for you. Call us at 1-844-764-5395
(1-844-SMILE-95) to get a customized quote.

Or you can enroll online with ease at
DeltaDentalCoversMe.com.

Yours in good health,

Mark Mitchke
President & CEO
Delta Dental of Washington

Find the
coverage that
fits you best.

Reach out to us today
to geta quote, learn
mere or enroll.

1-844-764-5395

(1-844-SMILE-95)

DeltaDentalCoversMe.com

STD
S_POSTAGE

SAN DIE
PERMIT N

reasons

a Delta Dental plan will
you grinning from ear to ear

With over 155,000

dentists in our

networks, your dentist <o

may already be covered N Call for a free

quote, learn

more or enroll.
‘We offer a wide range
of plans to fit your
budget, family size
and individual needs

1-844-764-5395
(1-844-SMILE-95)

6 a.m.-6 p.m. PT, Monday-Friday
DeltaDentalCoversMe.com

You could choose Or scan here b

a plan with « open your phone's
* DeltaVision" for UO camera app
even MORE savings * Point at this code

« Click the link

ho perlad. no annual max and no daductibl are assoclated vith the Clear plan. Onthe Clear Plan,thers |5
age Tor Servicas by dentists who do not participata In a Delta Den

ad Vision policles vary and contain general and specific exclusions and Hm\taﬂuns. This means that certain

PoliCy. AlSo, COVerage for Cartain coverad sarvices is subject to conditions and

Itati0ns, SUCh 35 the RUMBST of imes th coverad In 3 given time period. To see policy documents,
esign, exclusions and limitations and walting periods, visit DeltaDentalGoversMe.com.

ekt costs may vary, depending on wWhather you 5es 3 Dalta Dental PPO or Delta Dental Premiar natwork

3 non-particpsting daniis. I you 366 a Dolta Dental BPO network daniat, you may have 3 ower out-

pense. Vision out-of-pocket costs may vary, depending on whether you see a provider from the visicn

fan (/5P Cholca natwork or a providar who I3 Gutside of 4ha VSP natwerk Benaflts are providod by Delta

‘Washington, 3 member of the national Delta Dental Plans ASSoClation and part of the Deita Dental systam,

leading provider of dental benents. Plan designs and rates are subject to change.

The Brillance Plan has zaro out-of-pockat costs for savaral vision benefits. On Vision policies, cartain sarvices ara
provided through Vsp.

Delta Dental and Daltavision are registerad trademarks of Dalta Dental PIans ASSociation.
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O DELTA DENTAL

Company:
Nation's leading dental insurance

Overview:
DM Acquisition Program to acquire uninsured individuals

Creative Test:

Control (official package) vs. new creative
(branded/promotional package)

Results:
Control outperformed branded by 52%

ANDERSON.
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5SMART REASONS
TO CHOOSE INDEPENDENCE UNIVERSITY

INDEPENDENCE
UNIVERSITY Smenstnr

FOR PRIGRITY STATUS
CALLYITRIN IO DRES

SENDER:

Independence University

M. Allord
Director of Admissions

Official

NONPROFIT
ORGANIZATION
US POSTAGE
PAID
SAN DIEGO, CA
PERMIT #1

SCHOLARSHIP DOCUMENTS ENCLOSED

Dated Materials - Respond Within 10 Days

<Bamantha SBample>

<123 Street Name>

<Apt. £1>

<City>, <8T> <12346-8780>
sllbiballabuldbllodond |

NoT OF
AND ELIGIBILITY TO APPLY
Samantha, <Samarana Sampie
gt <123 Biowet Nama
s walting <hge. a1
for your call. <Citys, <BT:

bl bbbl bbbl

PROSPECTIVE SCHOLARSHIP CANDIDATE.
“BAMANTHA SAMPLE.

FOR COURSES STARTING,
JUNE 8018

Doar <Bamaaihas,

I8 48 Wi grent FASASURS LNAK | IRVIS YOU 15 PRV fOF & SaNSlAPERID KWATS
of up to L00% of your collegs tuitisn,

Independence Univeraisy 18 &n aocredivnd, NOMprofk University affering
Enlips degres programs for Eusy
Tade possisle Wrough the Good Nelgnbor Initutve—are desisned 1o Lelp new
students Lke you Aftord oollege.

At indapendencs Universiy, We offer vaIAble suppart 1o help you graduste
ABd Iaunon yeur career sooner” This inetides:

50 application tess

86 extra cost for tuloring, advising, and math and writing help

PLES .. you'll got o dakled o6 the frst day of class and & laghop compuler.
when you hegin your faursh madule] Aftar graduation, they're yours ua krep.

<Basmanthas, Te put your pame on our prioriky scholarship application sk,
PULYOU MUSt £l PROEPLY 10 FIAIRAIT PRSFIY SLALIS.

Sincerely,
}fpt...fn, L2 hord
e Allsra
Direator of Adwmleslons
B, If you want to move up in life, we can help. Take the first step and
call (800) 280 '3
Plomver tonll within Ahenext 10 q’..?,'f

Y o

adults. Dur 8018 "Your Puture’ Shslarships-

. (llord

INDEPENDENCE
UNIVERSITY S iirs

2016

JBf

2016 “YOUR FUTURE" SCHOLARSHIPS
AWARDED TO ADUILTS THROUGH THE
GOOD MEIGHBOR INITIATIVE

CALLYITHIN
5;?;" St (800) 2594145 10 0AYS

PRELIMINARY SCHOLARSHIP APPLICATION

Document IU-100

PREPARED FOR. <fasmaniha Bamples

COURSES STARTING. June 3018

<Saraathar R I ““

N 133 Sheert Hori, Gt "l

Laty> o | Tatastz-sents

i T

wLTTRE O O
\

TS dclomaor equivclent
(%o colege: no degres

OCobegt dégree (355,000 Bachelors Dagres Schekoriig
Dt hugh 3ol diploma 052000 Anzacione’s Osares hokrhip
56 LIGILITY, These for o based on high schosl

e voree)
O FulbTuttion S<holorship.
O HaTustion Schelarhip

gres o prevaus e 12ones. ADDY; TRABY

HEALTHEARE: AND ACEOUNTING:
Olkdessical Spmeaalties 105) 0 Butiness Masagement L Actunting (AAT)
Despuaiony Theropy (3 D Busmress Administrotion 851

Ot « Aszet Manogement emphass

O Healthcare Administiotion (M5!
OiMurmrg Adminzaon des)

Dacesunting (B9
TECHHOLOGY: 0 Business Aseminisemstion BA)
OICamentes eitnce 1851
* Netwarking & information Systerms GRAPHICARTS,

Dwoish information Mancgement (851
Oltelorenation Tystess D45

Eaconty
= Software & Mobike Aggicatons

REPLY IMMEDIATELY

OND ONLINE A1 COMPLETE AMD MAIL
LARSHIPSREQUEST. | THIS APPLICATION IN THE

(800) 2884145
o ENvE

¥ STATUS

VS.

Lifestyle

The secret to
getting ahead is

INDEPENDENCE
UNIVERSIT Y

201 6 PRELIMINARY SCHOLARSHIP APPLICATION

INDEPENDENCE'  Ifyou: your 0, then mail it

ANLIEEEINDEANLE ation s only.
UNIVERSITY sttt ity Upon ecoptofy addionalnformaton
i 11 885-887-7406.
OFFGEOF AOWSIONS: 4021 U0, St 650, SoLaks Gy, UT 84107
ot Firet [ [~
= A.
[ — [™ ceeStateree [* eecZipece
il [ [ 2
EDUCATION BACKGROUND: omorrceuse oy

© HS diplomaor GED
O Some college, no degree:
O College degree.

© Nohigh school diploma

Dow’ € take a chanee and mics 00t! Sehotarships
are timited i womber, bot gov o get priority
statos by eallivg 27477106

2016 Your Future Scholarships

O FullTution Scholarship. O 50% Tution Scholarship
o o

Healthcare: Technology:
© Medical Specialtes © Computer Networking®

Business and Accounting: Graphic Arts:

O Respiratory Therapy O Information Systems Securty! O Management © Web Design
O Nursing® o [=] o
O Healthcare Administraion O Software Developmentt O Asset Management
o o
Management

O Health Services Management

Your Degree Is

J{

Office of Adissions
INDEPENDENCE ot
UNIVERSITY Since 1891 ‘Salt Lake Gity, UT 84107

e ensanr 1406

Dear weeeFirstunrercce
Tt is my pleasore to be the First Co conpratulate qou.

We thivk goo masy F& oo prefecced sodeat profile, so we have
cetected gou o receive the Prelimivary Stholarchip Application for
oor Spring 20/ outive degree programs:

Diow’ € mics oor chanee &t this seholarship opportruity. Catt today
€0 apply. For yoor chare of seholarship awards that are offered
€hrogh our Good Neighhor Zoitiative:

We eaeosrage yoo o apply For gour scholarship within the seet s
can
dage, wonesamennee. Call g offee at 88007 P0G <o e
review the seholarship awards For which gov may goalify’
Best,
Magjorie Auard
$77-473- 7106
2.5, As o st stodeat, goo' Ul also receive o Cablet ov the First dag
oF elace and o laptop whew goo begin goor Foorth modute. Use them
0 <thool aud keep both after yradvitiod

bolaron cvadsae Imed ad

oy =0
l e
e

The secret to
getting ahead is

GETTIN&; imn
" J |

INDEPENDENCE

UNIVERSITY Sinee 1891

3
T S,

WE OFFER SPECIALIZED PROGRAMS

Closer Than You May Think

Nows the time. You can get ahead,but only fyou get staried.

‘THREE EASY WAYS TO COMPLETE YOUR APPLICATION - Cal for pric|

For mor formationabot cu radiaton rtas, h macia dobtofsudo’s who compeed e
o spondece i tonk o aion The Course ad progams o e by ncapendence |

need o you want £0 be. Our courses are designod
specicaily for kit students: they're flastie, affor
o comen e 1o on-campus casses o registiaton fnes,

the anyume, amywhere learring you nesd, chaose ndependence.

g2 R

Learn where you want, when you want,
‘with the support to push you to succeed!

IN FOUR REWARDING CAREER FIELDS

Healtheare Business
Tnere s an urcent need for healtncore Wy be st cmother emplayee.
professionats witn the next sx <l when you couid lead? Employers.

@ oy et e .

|, epenerceto gveyouthe sils

S e o compete o ot e ceertori r
o et == Sl teveoner

Information Technology Graphic Arts.
36kt koo 10 elet s ave e e e o e
ot scence. an excirg sy arp an  come

i i verchorsg tech Thouoh anisic essoges cppects

Iresgmene - O e
s wtosect e e o
L e s o A il

tech knowedae base in order (o -
appear more attroctie o employers.

== professonol graphic design

o gat vplit tar nt.
Call 800-216-3785 |iding the mancialaid for which you may cualy.
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Center for
Excellence in
Higher
Education

—

Company:
Online higher education university

Overview:
Direct Mail Program to acquire new students (Millennials)

Creative Test:
Official vs. Lifestyle

Results:
Official outperformed lifestyle by 34%

ANDERSON.




Control VS. New Creative

STANDARD
Us. POSTAGE PRSRTSTD
US PO

orrshe o Opendoor

PHOENIX, A7
PERMIT NO. 2273 PERMIT £320

Get an instant offer on your home. SO—

‘our estimated offer range is enclosed.

Homeowner:

John Q. S I
DATED MATERIALS. OPEN IMMEDIATELY. o sample,
Scottsdale, AZ 12345-6789
L P L P L Y| L L 1anew ba
fox
1g was taken care of.

lin

Sell your house the fast, easy way

Old Way Opendoor

Opendoor Opendoor

How it Works Get an instant offer
on your home.

NUMBER OF HOURS OF
EFFORT

10

. is Opendoor
mins ly should you sell

EL Request a free offer
G

Enter
andy e e 5
o soress [E— I house to us? Opendoor
& Rev <€ 3108 E Ridgewood Ln $280,000 - $292,000 . |
q been buying homes since <John>—Opendoor is currently buying homes in <CityName>. You can sell directly to us without
< g hours hours. P 'y buying V! y
@ el Tl_“s was absolutely, i meowners have taken advar ever putting your home on the market. No showings, no stress, no hassles. You can close in days,
Oper “ cally, the Sl Ll nline way to sell their home| not months. For your instant, fair market offer go to opendoor.com and enter your address.
estim home sale we’ve experienced. Dear <Fname>, What you get n to the next stage of life.
5 5 ith Opend. NUMBER OF DAYS UNTIL Homeowner:
Nothing has been smoother in Opendoor Is a new, Incredibly simple way to sell your home in just a few with Opendoor COMPETITIVE OFFER John Q. Sample ESTIMATED OFFER RANGE:
o0 Scb my lifetime. clicks. You can sell directly to us without ever putting your home on the 1234 Main Street
LEH ase market. @ Aotter et . . Scottsdale, AZ 12345-6789 <$000,000 - $000,000>
= el sl ballabsbbiball
we'll 2» We make a competitive, fair market offer on your home using the most
current data for <market_name>. Claim your offer today at opendoor.com Iﬁ Close on your . . R
homg _ there igation and it free! G schedule ter your home details opendoor.com See what your home is worth. No cost or obligation.
id get an offer in just
Ski Gene and Dot Bear Thank you, ’is‘ Gortain salo with afewclicks
Sold their he to Opendk ¢ nofall-through risk ” ey .
. e bnid Zevorts ¢ —— J You'll get a competitive, fair-market offer.
4 p— DAYS _
dotal David Zanaty 'Q-@ fromoffer to close We price your home the same way a local realtor would.
hand General Manager, Opendoor Orlando e Your offer is based on:
Local Market Trends
@ Home values in your area have
Accept your offer increased X X5é> in the past year: 322 SpringfieldSt | 120 Fifth St
) - N YOUR HOME jgea rea assessrant Comparablosalos
‘ BEFORE YOU SELL of your home ‘See how your home compares.
Request
q 1 ‘Your Home's Unique Features $au :335""’0
at ope] Get your offer at opendoor.com Blamrer oD S ays lays
‘ ‘makes it special when you request
an offer at opendoor.com.
Enter your address at Tell us about Get your offer emailed o copeonc
opendoor.com your home directly to you 0 home shonpars _
Close on
111 cur timeline and get
\ P — within s matter of days
/r(v\\
]
i :
peaple
P ndoor.com
Request your offer in minutes 3

Get an instant offer on your home.

at opendoor.com/offer
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Opendoor

Company:
Online real estate company that buys and sells homes

Overview:
DM Acquisition Program targeting potential home sellers

Creative Test:
Control vs. new creative

Results:
New package outperformed control by 50%

ANDERSON.




2. Format
Tests
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STAL 82 ¢

Customize your
European experience

PRSET STD
PO Box 7702, tasca, IL 60143-9837 i
SAN DIESD, CA
PERMIT ND_ 1
CRYSTAL 5@‘ CRUISES
The ditference is Crystal clear.
*NEW 2-FOR-1 FARES
+ UPTO §2,000 PER COUPLE
“ALL-INCLUSIVE. AS YOU WISH." SPENDING CREDITS
* FREE AIR
* PRICE GUARANTEE

WIP code: XXX0000

John Q. Sample
123 Main Street
Additional Line
Arytown, USA99399-1234

Booklet

Experience Europe

like never before.

you never imagined.

Reserve your
FREE limited-edition
Worldwide Atlas 2010 today.

VS.

Envelope Package

CRYSTAL

YOUR INVITATION
to exceptional offers, experiences and unparalleled elegance.

Tohn Q. SampleXXKNKXXKKXX
123 Main Street
Additional Line

Anytown, USA 99999. 1234
et B bbbl Tl

YES! Please send me a complimentary 2010 Europe Collection

brochure so I can plan my Crystal cruise!
5o simie CRYSTAL 82 CRUISES
123 Main s The efference s Cryctsl dear.

Anytown, USA 89999-1234

‘Would youlikea Grystal Expert Travel Agency 1o contact you regarding yous travel interests
or tellyou about upcoming savings opportunites and discounts?

ove
o B Adices

ot i i, ks

Please akc.a moment 1o fillw she reverse side 50 we can learn about your travel preferences. »-

John Q. Sample

You are cordially invited to join us on a

20™ ANNIVERSARY VOYAGE

to Europe this year and enjoy these special celebration gifts:

ANNIVERSARY

+ New 2-for-1 fares ¢
+ Free Business or Economy Class air +
+ Up t0 $2,000 “All-Inclusive. As You Wish.” spending credits ¢

+ Price Guarantee +

To help plan your cruise, request a complimentary
2610 Burope Collection brochure.

sit crystalcruises.com/europe20

Call 1-888-790-8911 | Vi
Complete the enclosed VIP Reply Card

CRYSTALS2 CRUISES

The difference is Crystel dear.
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Company:
Luxury cruise line

Overview:
DM Acquisition Program targeting luxury cruisers

Format Test:
Control Booklet vs. envelope invitation package

Results:

Invitation response outperformed control by
52%. However, net customer rate was
the same for both packages.

ANDERS
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Here
healt
Visit

Seeand

Questi
We'reri
and guit
833-9¢
Monday

@ Kansas City

<Full Name>
<Address>

<Extra Address Line>

<City, ST 12345-6789>

LRI RNTR TN R IR T T L)

Dear <Fname>,
opon 2004

Kansas City

#10 Package

PRESORTED
STANDARD
US. POSTAGE

oFRANASETY

Action needed to enroll in your 2024 health plan.

More ways to save money and stay healthy inside.

<Fnames>, act now to enroll
in the plan tht its you best.
Visit acablueke.com/hurry.

to get started

Blus KC.

You can get the local support and coverage you need right here in the city we al call home.
Explore our Blue KC health plans today, and let's find the option that fits you best.

Plan for more savings and peace of mind
@ Access toa broad provider network — As a Blue KC member, you')

Il have access to a wide

range of doctors, dentists, hospitals and other healthcare providers. This means you'll get

more chaice in your healthcare options.

@ More ways o save money and ive well— Gotho caroyou and yur famil nod with ots

of ways to save money and stay healthy:
+ $0 copays for advancad primery care services at local Spira Care
+ $0doctor visits
+ $0in-network preventive services
+ Extra benefits — like Blus365™ savings, virtual care, Mindful by |

are included atno extra cost

+ Low-cost generic drug copays

@ superiorlocal support and service — Kansas City has boen our ho
We're committed to keeping our community healthy — starting wit
provide quality coverage and

Time is running out: Enroll in the plan that fits you best

Blue KC offrs a cango ofplans and wocan hlp you fnd the ns thtits
Butdon'twait, n. Check outthe

-

acablueke.com/hurry to get. oo
Sincerely,

Your Blue KC Team

P.S. We're here to help. Visit acablueke.com/hurry to explore your aption
local advisors at §33-57-9050.

‘Al e 720 i S,

<Full Name>
<Address>

<Extra Address Line>
<City, ST 12345-6789>

AT Tt

Plan ahead:

Open Enroliment ends soon
Make the switch to Blue Cross
and Blue Shield of Kansas City
(Blue KC).

Whatto

What's your
With the Open

plireipecaond ® @ Kansas City
i

Totaywetien
for vt

Plan for extra mind and
body wellness benefits

Plan for exclusive access
to Spira Care Centers*

« Rewards program

Blue KC Spira Care plans have $0 copays
for all services at a Spira Care Center
Choose any of the nina Spira Care Canter
locations in the Kansas City area

Spira Care offers advanced primary cara
services, including behavioral health
Spira Care Centers help lower your out-of-
pocket costs by saving up to $500 a year
for a family and $120 for individuals**

 Vitual care

* Mindful by Blue KC

« Diabetes managoment

« Chronic condition management

* BIueass? which offers premier health
and wellness discounts

Plan for local care that
won't break the bank Visit SpiraCare.com to leam more.
80 copays at local Spira Care Centers* Questions? Call our friendly customer service
advisors who can holp guide you through
enroliment

Call today 833-957-9050

*Only vaiabl uhen vl na Bl KC pan with excusive
accoea o Spira Caro
e on aegata mombor data

« Affordablo, high-quality coverage

« SOin-natwork preventive services

Enroll now:
Visit acabluekc.com/hurry

VS.

Self-Mailer

*Ony avaablo whon envolod n a Buo KC S Caro pan.
Bluo Cross and Blua Sildof Kansas Ciy i an indapandont consoa of the Buo
Cross Biuo Shiold Association

© Bluo Cross and Bluo Shiokdof Kansas City. Al rights rosarvod. 2301 Maln Stroo,
Kansas City MO 64108

Iaws and doos o dscrmnato on the bass o aco, oo, naonal i, 0, ARy

Buake:

effoctely wih us such 5
- Quaifed sign anguaga intarpraters
audi,

formats, othar formats)

Swchas
- Qualifed ntrpreters
—informaton writen i othe anguagos

1§you noed these services, contact Customer Sorvico, 833.967-365 (TTY: 71

oA SM120T>

Your three-step plan
for getting affordable, personalized
healthcare coverage.

‘The Open Enrollment Period is finally here! That means s tine
to browse and compare 2024 Affordable Care Act (ACA) plans,
geta quick quote and check to see if you qualify for financial help
Then enrollin the plan that its you best

Step 1

Step 2
Entera few basic details bout yourself and who n your
househald needs health coverage.

Step 3

we can help you enrollin your 2024 plan.

For coverage that starts on January 1, 2024,
You nead to enroll by Dacember 15, 2023

ACT NOW

Find your plan at acablueke. comVactnow

Seeif you qualifyfor financial help. Whether or not you quaify,

i PRESORTED
+ @ Kansas City P
2301 Main St. | Kansas Ciy, MO 64108 o
Action needed to

in your 2024 healt

More ways to save money
and stay healthy inside.

<Full Name>

<Address>

<Extra Address Line>

<City, ST12345-6789>
LI ST ERR TR IR IR

Plan for more savings
and peace of mind

1) Kansas G

Discover
local, straightforward
coverage and service.

Kansas City has been our home for over 85 years. We're
comitted to keeping our community healthy with broad
coverage and local support you can depend on

with Blue Cross and Blue Shield

of Kansas City (Blue KC

@ §) Kansas City

When you have a plan,
you can live your life with confidence.

doctor

 Tokoac
Ready to make a plan for 20247

833.957.9355

y - Friday, 8 am. 6 p.m.

acablueke.com/actnow

Plan for exclusive access to Spira Care Centers*
= Blue KC Spira Care plans have $0 copays for al services at
 Spira Care Center

Choose any of the nine Spira Care Center locations in the.

choicein your healthcars options.

Plan for extra mind and body wellness benefits

Rewards program
Virusl care

Mindful by Blue KC

Disbetes management

Chronic condition mansgement

Blue365®, which offers premier heaith and wellness discounts

Plan for local care that won't break the bank

$0 copays st local Spira Care Centers*
Affordable, brosd coverage
$0 in-network preventive services

Enroll now: Visit acabluekc.com/actnow

**Base on sgregete mamber dta

« Spira Care offers advanced primary care services, including
behavioral health

= Spira Care Centers help lower your outof-pocket costs.
by saving up 1o $500  year for a family and $120 for
individus

it SpiraCare.com to leam more.

guide you through enrollment.

Call today 833-95




Company:
Regional health insurance plan targeting ACA audience

Kansas City Overview:

DM as part of an omnichannel acquisition campaign

Format Test:
#10 package vs. self-mailer

Results:

#10 generated 17% lift on Net Member Rate
over self-mailer

ANDERSON.
21




Booklet Format VS. Self-Mailer

o SpotOn » — o SpotOn »

*hk KK L8 8.8 8

Best for Overall Restaurant POS o SpotOn Ge:1 s:lzt L; F\)Jolrl SLVICEGSS Best for Overall Restaurant POS
with NerdWallet’s best

H OW TO N OT FAIL overall restaurant POS

Open your restaurant with a
technology partner that can help
AT OPENING A o ooy ot
. point-of-sale, online ordering,
labor management, and more. N EW R EST A U R A NT Iabor management, and more.
o SpotOn

Get set up for success
with NerdWallet’s best
overall restaurant POS

Open your restaurant with @
technology partner that can help
you reach profitabilty faster with
point-of-sale, online ordering,

© spoton

TAKE $500 OFF The new restaurateur’s guide to using fech better TAKE $500 OFF 100 California St. 9th Floor
100 California St. 9th Floor and turning a profit sooner. when you schedule San Francisco, CA 94il
when you schedule San Francisco, CA 94111 gap
e John Smith
John Smith 123 Any Street
123 Any Street

2
M, NerdWallet, Inc. AllRighs Resa rvec,
1 Inc. Al Righs Reservec

OPENING A NEW RESTAURANT?
Start with a tech partner that actually
gives a sh™t about your success

Your new restaurant demands atfention—you've got to create your brand, plan your menu, and
assemble your team. The right POS provider should fake care of your fech s you can focus on

doing what only you can do. And help you start turning a profit faster.
QrcoDEs

Tech that’s always

Here's the real, hard data about how our fech has helped our clients. And how we can help you

do the same.
ready to help
o SpotOn Don't give third-party apps a third of ~ I -~
your income UPTOO
coon o e 1 o g Counr s Third-party delivery apps charge up fo 30% commission fees 3 O /o
b e s when ey ok on every order. Keep your hard-earned profit, and let guesfs
place online orders directly from your restaurant from the start P
Why QR codes for full service?

«Serverscan spenc mere fime on high-cusly guest teracticns
+ Guostscan add a round or ardr o
hey'e read

QRwhen

HOW TO NOT FAIL with POS online ordering. (Laingson commision
AT OPENING A

INVENTORY MANAGEMENT & KDS

NEW RESTAURANT Svoetnd”

Give your servers a helping hand(held, MORE THAN
Don/T Iet food COSTS - B . The new restaurateur’s guide to using tech y P! g d( ) o
. ) - better and turning a profit sooner. As minimum wage goss up, labor becomes more expensive.
spoil your profit Keap your costs in check with handhelds. Thes portable . o
devices not only help your staff serve more fables and eam 7 ] \
Learn how inside

more fips, but help you atfractand keep your best servers. average increase n fables

served using handhelds

Plan your labor & plan to save (big)

~ I -
Opening a new restaurant is hard work and incredibly fime 1 6 5
consuming. Make employee scheduling quick and easy from o
the start with software that puts your labor costs and projected PO

sales next fo each ofher so you can staff your restaurant e s (rrw et ]
effectively and stay on budget. No guesswork needed. laber management software

Ve RESERVATIONS & WAITLIST
o

sy Seat more people.
“=  Keep more profit.

increase in

monthly profit
with a KDS

Why a digital waitlist?

Get more of our best insider info

Learn how fo ot fail at opening a new restaurant. o
Download your free guide by scanning the QR code. SpotOn

Gt from your wabse or Goagle

« Houts can add guests o he st and quote accurole wai fimes

«Partiee re natifed throush fox when fatles o reacy

Why online reservations?

«Parties baok onlne wihour back and-forth caling

<ot e inmize no-shows and cance larins

+You e o foss rom 3rd rty services

g
V) H%ﬁaewg

Guests can even order while 3
they wat o be sed )
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Company:
Point of Sale technology platform

Overview:
Direct Mail Acquisition Program targeting small businesses

Format Test:
32-page booklet vs. self-mailer

Results:

Booklet response outperformed self-mailer by 15%.

The self-mailer outperformed the booklet on cost per
response by 35%. However...cost per new customer was
equal between both formats.

ANDERS






Premium offer VS. Soft offer

<LOGO»

<Address> e g "
<City, state and zip code> It's time to upgrade your Medicare.

Get extra benefits and

<First Name><Last Name>

<Address> <First Name Last Name>
<City, State and Zip Code> <address> $ MONTHLY

«ity, state and zip code> PREMIUMS

.

i e
L John Sample,
A Cigna N 2 et st
the Medicare benefits you

MKTAEP, PO Box 20002 Hed!
Nashville, TN 37202 receivelini20 2

i Samp Call 1-855-982-6064
John Sample TY 711
123 Main Street
Anvtown, US 12345 7 days a week 8 am. -8 pm. D QUESTIONS

MEDICARE ADVANTAGE ANNUAL ENROLLMENT IS HERE

Or visit us online at
mymedicare.cignamedicare.com.

YOUR FREE GIFT 3¢ Cigna.

ledicare coverage?
included under Original
0 get coverage with a $0
th an eyewear allowance,
allowance, and more.

Get a Fitness Belt for you and one for your friend Get added benefits

all in one 2021 Medicare Most people with Medicare have ntil December 7, 2020, to choose a new Medicare
Advantage plan*—and a health plan for 2021. Your choice can make a big difference to your health—and
FREE GIFT just for calling. your budget.

By choosing a Medicare Advantage plan from Cigna, you can get more benefits to help

Dear John Sample,

3¢ Cigna.

PRIORITY CODE: 8J743MBS
* Adjusts to fit comfortably and securely John Sample

Carry your and
while you run or walk your way to wellness.

ices?

out a number of non-
dache, sore throat, and other
or can be by phone or video.

« Holds your phone, keys and other items 2 123 Main Street improve your health and save you money. 2
« Features a handy slot for ear buds Anytown, US 12345 Call 1-877-257-4137 P
. ) ile they ar
Keeps your water bottle handy @ cigno. < (TTY 711) BETTER BENEFITS. Adgt:‘ead;::ea :: z:‘e,;n{:; eu:;?amde toa L. o ol
< — 7 days a week, 8 a.m. - 8 p.m. BETTER VALUE. ol dinbet
Call the number on your letter G V! J P

v $0 primary care physician visits. 0 gift card,

v $0 specialst visits

v $0 for many prescription drugs and
$0 pharmacy deductible

v Dental services with an allowance***

$0 monthly plan premium

Turn over to see more

ARE YOU PAYING TOO MUCH AND GETTING
TOO LITTLE FROM YOUR HEALTH PLAN?

today and ask for your FREE

Fitness Belt Set. No obligation. What you get
Original Medicar
v Medical coverage
v Hospital coverage

 John Sampl
Or visit gift.cignamedicare.com and use the Dear John Samele,

You owe it to yourself to learn more about Cigna.
Priority Code listed on your letter to claim your gift.

Now that you're thinking about Medicare,

1) Please call now for your Choose Cigna Medicare

Water bottle and ear buds not included. it's important to choose a plan that's committed c g N N s
all now to learn more. We'll send you a complete Choose Cigna Medicare Advantage Advantage guide. It’s YOURS FREE with no obligation.
21_IN_OFFER 'Y0036_21_86903_M to taking care of your health and budget needs. guide to help you make an informed decision and get the right coverage for you. om 9e 9 9
There is no cost or obligation.

Don’t wait. The Annual Enroliment Period
ends December 7, 2020.

MORE BENEFITS, $0 MONTHLY PREMIUMS
Cigna offers one simple Medicare Advantage

A. Our focus on preventive
costly to treat. Your $0

F R E E Slncere.ly,gj,

" lan with all the coverage of Original Medicare Call today or visit Wz H
as screenings for cardic [ ) - igna.
and prostate cancers. Y/ Parts A and B, plus added benefits, such as: Fitness Belt Set Brfan Evanko mymedicare.clgnamedicare.com. Atig
activities. * $0 monthly plan premium President
« $0 primary care physician visits 21_IN_UP Y0036_21_86904_M

with no obligation to enroll PS. Call or go online now to get your FREE Choose Cig fedicare Advantage guide.

Don't wait—the Annual Enrollment Period ends December 7, 2020.

€, Call 1-855-982-6064 (TTY 711), 7 days a week, 8 am. - 8 pm.

* $0 specialist visits

+ $0 copay for many prescription drugs and
$0 pharmacy deductible

* Dental services with an allowance, go to

ialgn but not from Original Medicare

v Compare plans and benefits

Get TWO FREE fitness belts—one

" wor Visit mymedicare.cignamedicare.com.

HELP IS HERE. the dentist of your choice for you and one for your fitness 9 : ts .
Talk to o buddy. Comfortably hold your =% Return the attached reply card and include your phone number. v Know what Med'_cafe does—and d°esrf ‘t—cover
forget to BE AT YOUR BEST WITH MEDICARE ADVANTAGE  phone, keys, and other belongings v Understand Medicare’s enrollment periods T
call 1-87 Cigna treats you like a whole person. You'll have a while you walk your way to wellness. Yes, | want to know how | can upgrade my Medicare benefits Call the toll-free phone

team of doctors dedicated to your care, including number on your letter or visit

3¢ Cigna.

primary care doctors, specialists and more TSR G HURRY— Please send my FREE, no-obllgation Choose Together, all the way. mymedicare.cignamedicare.com.
§? . i Cigna Medicare Advantage guide, right away.
C| na 7 days a week, 8 am. - 8 p.m. the Medicare
. YOU ARE OUR PRIORITY oo A By provd ber, | agre to receive callsfexs o
Lig ORITY ) Annual Enroliment y providing my number, | agree t receive m

Thank you for considering Cigna Medicare Or go to gift.cignamedicare.com. Period ends Cigna andils affiates at the number provided. Calls may be

Advantage. We're here to help you improve December 7, 202¢ autodialed or prerecorded telemarketing messages. | am not

your health and wellness. ecember 7, 2020. fequired to give my number here to enroll o buy services.

MY PHONE NUMBER IS:

Sincerely, Carpration iy CigraHesth ad L
Al Cigna products and services are provides John Sample | B » Ggna Heath Care o Georgia, hc., Gigna
Insurance Company, Cigna HealthCare of S| . 123 Main Street Campeny, ke, HeathSping d Flerds, i,
HealthCare of Arizona, Inc., Cigna HealthCe. Anytown, US 12345 MY EMAIL 15} o ks are curedby Ggna electal
Bravo Health i Atantc, n. and BravoH Brian Evanko -

ravo i Allenf, Inc, and Bravo! P Signature: Date: beneits tnder the moritly premum. Bendlt
Property, Inc. Al pictures are for lushative | resident ‘gnature: : es it lscriingte onthe basis o race, color,
or whie suppleslast. Image show may ng ) 1LTR_UP B3VIF  Y0036_21 86904 M
il vy | P.S. Ask for your EREE Fitness Belt Set. There's no obligation to enroll. ALTR S Pt et ncten e
plans may indude hese benefisnder her  21_ITR_OFFER VT Y0036_21_86903_M
civil rights laws and does not discriminate o . - 2186903 SRR BRI b Larme d TVTH)YVT") Chinese:
5 igiszat

peak English, . free of charge, you. Call 1. (TTY 711). Spanish: ATENCION: Si habla Lottt il ks &
espard, 5 Uame d 1.883.284-0288 (TTY 711). Chinese: S8 : {1REMEFAR: TAAEC otasmr2
P 0 1-888.284-0268(TTY 711) Cign PDP plans,
HMO and PPO pi elect stat iga-HealthSpring depen

©2020 Ggna. Some content may be provided underlicense.
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Company:
National healthcare insurance company

Overview:
DM Acquisition touch during Medicare AEP

Offer Test:

Premium incentive offer vs. information guide

Results:

Premium incentive offer generated a 33% lift
In the sales rate over the guide

ANDERSON.




$100 discount VS. $50 discount

UNDERGROUNDCELLAR

st PRSRT

o
TAGE
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UNDERGROUNDCELLAR

Discover the world’s most
collection of curafted wines

Be amazed with every glass

You're going to love
Underground Cellar! We offer

an extraordinary experience you $40/bottle for Napa Valley
won't find at any other online Cult Cabernets

wine company: the chance fo buy

info collections of fop-shelf wines A$400 bottle of 2016 Beringer
at very affordable price points. 8th Maker Cabernet Sauvignon

and score automatic upgrades.

Shop Underground Cellar today.

Get $100 off your first purchase.

} Get $100 on your first purchase.*
Use the prome cods <0000

<SEG>
<Firsthiame LastNames
<Strest Name>
[<Straet Name 2]
<City, State, Zp>

UNDERGROUNDCELLAR

Exceptional wines
Free upgrades
Free shipping for
Free storage

And much more

UNDERGROUNDCELLAR e R ——

Exceptional wines curated by wine experts
Free upgrades 1o rare, limited-edition wines
Free bottle storage and much m

USE PROMO CODE: <XXXXXXX>

<FirstNoame LastName>
<Street Names
[<Street Name 2=]
<City, State, Zip>

$50

off your irst
purchase”

Find amazing holiday wines at undergroundcellar.com/holidays

Buy excellent

Underground Cellar offers an
extraordinary wine-buying
experience just in time for
the holidays. Impress

your guests by buying

into collections of
professionally curated
top-shelf labels at

very affordable

prices, and score

automatic upgrades

fo premium bottles. Increditle wine upgrades await!
We're offering an excifing

new way for you fo access

high-end wines that you

may not find in your local store.

Curated collections of wines you'll love:
Free upgrades fo discover rare and imited-edifion wines
Free shipping when you mix and mafch cases

Free storage in our Napa CloudCellar

’7 Get $50 off your first purchase.*

Use the promo code on the front of this mailer.

undergroundcellar.com/holidays
Or call our White Glove Support Team at 888-977-9899
(M-F, 100m-4pm Pacific)

Get guaranteed upgrades with each purchase
Buy bottles from our daily curated collections and we'll swap fhose
for more expensive bottles for free. Here's just fwo examples of the

incomparable wine dedls you'l find when you visit Underground Cellar.

Sparkling Wine Stunners
FEATURING DOM PERIGNON
A special curation of the top sparkiing wines from Napa to Champagne
featuring the perfect ready-to-foast wines fo share with family and friends.
When you buy a You might get a
Charles Eliner Carfe Blanche 2002 Dom Pérignon
Brut Champagne. Plénitude P2 Champagne
[ 00 Est. Refall Price

Just $33 could get you fhis $500 bottle of Dom Pérignon,
or another sparkling win

Napa Valley Cult Cabernet
FEATURING BERINGER
perty curated collection of rars and nofeworthy Cabernet Sauvignon
for their delicious red, ripe fruit and full-bodied flavors.
When you buy @ ou might get @
2016 Beringer Napa Valley 2016 Beringer 8th Maker
Cabernet Souvignon Cabernet Sau
s

Just $40 could get you this $400 Beringer 8th Maker,
or another Cabernet Sauvignon

Discover the world’s most
collection of curated wines

Wine bottle:
starting at $19,

Get upgraded to

ORDER NOW IN TIME wine worth up to
FOR THE HOLIDAYS!
J $2,000 more

UNDERGROUNDCELLAR

Build your collection with CloudCellar

Spare the expense, headaches, and any home
re up fo 500 bottles of your Underground Cellar purt
for an unlimited time—free—in our st
facility. When you'r we'l ship full
anywhere in the US.

Underground Cellar has been featured in
& Oprah Daily 4 USAToday
4 Saveur & Yahoo! News

“I have added fons of rare bottles to my collection.
$36 turned info a highly sought out Petrus

Get $50 off your first purchase.*

Use the promo code on the front of this mailer.

“Mirimum purchose of 00 o e onth ront o this maker ot
Mustbe 1. T Seaste it ers oy

Respond today. Visit undergroundcellar.com/holidays
o o

all our White Support Team at
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UNDERGROUNDGCELLAR

Company:
Online wine club

Overview:
Direct Mail Acquisition Program

Offer Test:
S100 discount vs. S50 discount

Results:

S100 offer provided 83% lift in conversion rate, 25% lower
CAC including cost of offer, and 24% higher ROAS

ANDERSON.
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Strategies &
Approaches

Official
Packages

Paper and
Texture

Personalization

Handwritten

Involvement
Devices

QR Codes

Dimensional
DM

Oversized Mailers

Snap Packs

Third-Party
Delivery

Oversized
Postcards

Self-Mailers

ON
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Still the bread and butter of direct
mail
Difficult to ignore

Impression that contents are
important, official

Not the prettiest, but almost
always gets opened

Options: Brown kraft paper, bar
codes, “Reply by” dates

Not for every
brand/product/service

ANDERS

Attt bt e et g U e D
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=== SPECIAL OFFER INSIDE >2=

FREE GIFT
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Lots of new choices that stand out
instantly

Tactile experience is enhanced by
textures, embossing/debossing,
coatings, metallic ink, etc.

Differentiates your package from the
norm

Feels special, important, of value

ANDERS

[~ Sy A ————

Wl gty

You're Invited to Apply

Earn

*750

Bonus Cash Back

) for Your Business

Outer envelopes
used a soft touch
paper coating for a
luxe feel

PRESORTED |
STANDARD |
U35, POSTRGE

PaD.
WELLS FARGO

IT 83702

st syt sl oo g

Outer envelope
includes a spot UV
treatment to make

piece stand out in
the mail
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* Strong roots back to DM origins;
hallmark

*  When done well, can feel like a
personal 1:1 message

* Options: simple black laser to full-
blown color and graphics

* More than just the name, depending
on available data. Example: can vary
offers, pricing, etc.

* Too much or wrong use can feel
commercial, phony

- ANDERS

OIS TUECRWESTC-008
17514304 B20- 07819710

ausoons Y|

IMPORTANT INFORMATION ENCLOSED

[ e U e

PROGRESSIVE

P O el oo

<NAME>

You could get car insurance
starting as low as

w 3 1.856-552. 7542

<NAME> : £ At Progressive, we have the protection

and all the savings you need

0 muto comiomens in the state of idaho are

3 sirgle-car, basic insueance policy for e low
unw oL for being A safe diiver,

o QUALITY: fynu ever bava a airr: repais through our netwers
shopst are guarerieed for as NG a5 yOU OWT) OF $aSE YoL vehicle,

Hedly, get vour f Nuuﬂ & tocday |- as ictle as four minutes online at

169 Yo can alsn ool 1-866

weuch woth your locs, Paogressi agon:

P35, Oh, | amest lorgot, see what other gacouns you qualty for to save evan

Moo

PRESORTED
STANDARD

Us.POSTAGE
PAD

cona

You can choose (o stop recendag * pmmd affers of inswance

from this and other companies by cal tol\ -fre 1-838-50PT-DUT
|11-BBB-567-8588). See ethet
{sice for move nformation about nre:ueen

‘\‘ \\
cigna .’ .‘\

Your Personal Guide
to Medicare

Hello there,
<NAME>

H CARE BY CIGNA HEALTHCARE FOR:
We know that valued Cigna Healthcare customers ke
you have some big changes coming up—including
<NAME> aicre Doty ot o et b vith
youall the way.

Over the next few months, youll want to learn everything
you can about Medicare. But keep in mind that your
Medicare journey is a personal experience. Your 65th
birthday determines when your enrolment period
begins—and your budget and needs will affect the plan
options you consider.

To help you along the way, we created this personal
Guide to Medicare that contains important information
based on what matters most: you

Priority ID: 8952320 U0
State: State
Status: Enrollment is coming soon

Let's get started!

You can get help with your Medicare options by talking
with one of our icensed benefits advisors today.

URL

Medicare status for

Your birth month:

Month

Medicare status:
Enrollment is coming up

Your county and state:
County Name,
Connecticut

Your enrollment period begins:

Month 2024

Your enroliment period ends:
Month 2024

Visit us online or scan this code
with your smartphone b

URL

Toll Free Number (TTY 711)

days and hours of operation




A higher form of personalized
communication

New fonts/production tech have
vastly improved

Stands out as more personal in
today’s digital world

Authentic, connected; brands feels
less cold/corporate

Doesn’t fool, but can leave a positive
impression

ANDERS

RENEWAL Want windows
ADERSE that work?

We'd like to get in touch with you.
oate: Macch 2034 s
Our' Seruve

Delivery was attempted by

[ Final nékice

[ see back of tag

X First attempt

(1 We will make another attempt

Holding your offer unti 3‘/

Note: Cold ﬂcﬁms You down® Oor Spr"n%ﬂksv\
Sele cn nelp! Replacing jour windows £
Coocs will Keep yov confy inside when it’s

unbeacaole oﬁsjae.Savaf#ﬁ/\fnuﬂj 2l

Cell for AT{sﬁ/fr Price. s
Shoe- 1659989074

E5EE 5
f@gﬁw Renesat s Antaren
Cok 4.8 % % % % %

RBAY? 2LU78 5584 23
Scan QR code to view Over 1,730 Google Reviews!
details and take action.

A savE $.-397 OFF EVERY Window’
o save $.99. OFF EVERY Door

No Money Down, No Payments,

No Interest for.l4..Months’
if paid in full

_V(Otherv.,.g.‘e‘f.?. an EXTRA
on your entire order
469-998-9074

MyGreatestWindow.com

****ECRWSS™"C-005
47 TR

Boxe P 83F02-2901
Tt e ety 100 g ooy et

HOVER TO DISCOVER

No app necessary. Just hover
over the code with your phone’s
camera and click the link to
discover more information.

We do doors too!

469-998-9074

MyGreatestWindow.com =2

PRSRT ST0)
LS POSTAGE |

e

PAID
pewAUREE Wi |

i ange from 14.26%
your ncome and

2. Lo

62. Loar
Branch, NMLS #208156. wink 1miscor

RENEWA
by ANDERSEN

SAVAYREE.

Care Fer What You Love

e pacsionate sbout carrg. for the

trees ard shivbs that make your

't reac hing. ouf bocause now IS one of the begt times to give wow landscape eme extrs

atte n and prepire for Covi it i £ A 4 ! 1 . i

Fhieuien S 9 ing. V“ulm,c/ |(.lr-rr, of the betf times for priing, promotin
health ad ety hedile prosetive services like ,‘cr'fiiiz.ivzg_ and “ble ctimulants fo

non nour

ing. them heslthy, 1hr:>/in5, and dble 1o fi

Hat m‘g,}n‘ need atfentior, we'd be kappw to come
plan ta crgure Hour landéeape K in prime cordition

Fleusce. call mu office today st 20B-504~1582 +o [earn more or to beok yowr

0% |
complimentary conguitatio
Thank- yoy,

Sean i

Branch Man ager

cAne. ey

SAVATREE BOISE
8124 W STATE 5T SUITE 4C1

208-504-1582
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Enhance the tactile experience of DM

Outer packaging can have pull tabs,
rippers, perfed ends

Inner components can engage reader
with pull-outs, lift-offs, perf-offs,
tipped-on cards, scratch-offs, etc.

By interacting, readers spend more
time with your message

ANDERS
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Start your Vells Fargo the next Step?

Premier ex|

[EINORWEGIAN

50% ! FREE
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ALLCRUISES" |  ARFARE-Z HORE"

Pull-out section
makes this piece
interactive

phanEsenn

= EXPERIENCE THE BEST VALUE AT SEA
WITH JAN'S FREE AT SEA

FREE AIRFARE
T AND FROM YOUR CRUISE.
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They came. They went. And now
they’re back in full force!

COVID impact: replaced apps with
smart camera usage

Highly recognizable; everyone knows
what to do

Easy: point, click, and you're there

Allows for additional information and
response—instantly

Millennial- and Gen X-friendly; digital
engagement

ANDERS

UNITED §] | 900 cranapisa pive

Houston, TX 77087

80,000 =
[ | - MILES
United Club™ membership and

premium travel benefits

Apply by March 13, 2024,

s, . e o M s P nns ool Froparcyiseir, L, 3400

AT Ml with
s s i Shanging:

il Fararics, st e pous —
tmavek lroogh car
vt eietlinig wath e on

{5 6 it e e 2024 WAl CaiEnEr S
trave! frachunes, scan #his QR code, visit
tauck com/2024cal ar call BIT.519.2196

PAID
SEYMOUR, v
PERMIT NO. 337

Aim camera at code
to reveal offer

Uniquely Tauck !

il
fixelusive Access

PRSI 2eoass Maans pour krevels

are unillke ar ciher - sieh z_s_v]s'&:s_.{x}e
must-se= places aor holes, witon
croweds, ar anigus culh_ual'embr:.ié'i\bﬁ
wrealing memeries that lass lifatimes.

Closer Connections

Meet lnzals wha share thair dally lives
Wi L, WIOSE CUMUP nsighis o
cuthertic ravel experiences wh

yol ean Tuly cornect with th

o visil and e prople you mes

EEST2LBERGL YSRAT K, 7T PR
Or Tawck Directors come from Ef.': J PIETOIE WL SE PR Y ALCRESSEE
countres and speak 52 languages.

s . i | TAUCK
Ihey are joined by our locats 00 COMMERGE DRIVE

] UPPER MARLEGRO MD 207877417

expert insights. Togather R I B R R L (T T Ol
Giobar Response Tear. they ;

Guided by the Best i BUSINESS REPLY MAIL |




Package included
a live Giant
Sequoia seedling!

Element of surprise; what's inside?
Greater level of interaction

Get creative: tubes, boxes, triangle
boxes, padded or bubble envelopes,
bulky/lumpy contents, etc.

INSIDE: How You Can Multiply Your Impact!

Mr. you can help reach people
in need with lifesaving care.

Virtually irresistible; high DM open
rates

AUTO**5-DIGIT 80919 007017

Colorado Spgs, CO 80919-3529
sty et g g0 sty e o g

Typically used for high-value
offers/transactions/prospects: ROI
calculation is important

Bulky package included
rip tear OE + premium
tote bag

SUPPORT US
By using this tote bag and

spreading the word! \\

ANDERS
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Stand apart from the mail stack
Feel important due to bulk, presence

Work well as official packages, retall,
experiential (i.e., travel or
products/services with big photos), etc.

Cost more, but may boost response

ANDERS
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CORTE MADERA

LATE WINTER 2024
REAL ESTATE MARKET REPORT

ERIC SCHMITT
REALTOR® | 0tte 02011743
Luxury Property Specialist

415.860.5412
ericschmitt@cbrealty.com
wwnw.ericdschmitt.com

R (=

COLDWELL
BANKER

RESEN

ERIC SCHMITT

Representing the Top 1% of
Coldwell Banker Agents Worldwide

PROUD SUPPORTER
UGS Benioff Childre,

n's Hospital
Oakland | San Franciseq

CURRENT CORTE MADERA ACTIVITY.

S
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14 | $1,922,500
MADERA HoMes | AveRaGe AcTive
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AT A GLANCE

Ths mapis vsial "

@ Actve © pending @ sold

e
=/

e ’é mcmﬁé
o

Commaniy Biesehoot
s

H
H

STATUS

STATUS

.

o nwmm,%

| $2,427,929
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aredeemed
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DWELL
[SAT ERIC SCHMITT gngER

DREowmas | REAL ESTATE

ERI el - S——

415.860.5412
T O cbenl o

wwericdschmitt.com

J et el e gt

HOMES SOLD IN THE LAST 4 MONTHS

TOTAL HOMES SOLD

DAYS ON TOTAL SOLD SALES PRICE/
MARKET PRICE LIST PRICE RATIO
ow 2 $1,700,000 98.2%
$2,592,250 104.4%
$6,000,000 13.7%

These statistics represent the current market trends in your communi
For an in-depth analysis on how these trends affect your home's value,
call me today at 415.860.5412.

0ata based onIstngs o Sty MLS o Ocer 15, iomaton dened acurale bl ol garaneed

Bradford & Stacy,
Receive the most accurate assessment
of your home's value, provided to you

as 3 complimentary service by Eric
*cr(e Madera real estate
Specianst wou will not be contacted

with any other solicitation.

If you want to know what your home would sell for in today’s market,
contact me today at 415.860.5412.

CORTE MADERA

REAL ESTATE MARKET REPORT

CORTE MADERA HOMES AVAILABLE

8EDS BATHS TOTAL

LIST PRICE

THERE IS 1 HOME CURRENTLY. PENDING IN CORTE MADERA
For more information about available homes, contact me today at 415.860.5412.

CORTE MADERA HOMES RECENTLY SOLD

BATHS TOTAL

ADDRESS

LISTPRICE  SOLDPRICE  SOLD DATE

T3
S0
MohawkAvenze — 7B simson
330 orte Madera
unnyside Aven
2500k

hapman dive
T2 Lakeside e

52200000 orionzs
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Official-looking, like a summons or
violation; hard to ignore without
opening

Interior content may be less official,
more brand-oriented

Interactive due to perforated ends

Quick read, cost-effective format

ANDERS

¥ TO OPEN: REMOVE SIDE TAES W

TURN OVER FOR EASY dPENING INSTRUCTIONS

@ @ BlueCross
. BlueShield
Minnesota

PA. BoxEL5E
St Peuil MN 53 B&0550

<Frstame, LastNames

<Street Address>

<Streat Address 7 >

<City, State, ZP>

LA e Y 1 T S TR K A T T TR 1

Important Bue Cross plan information

COURTESY NOTICE

A S8Y130IS JA0OWIY ‘N3O OL &

@ BlueCross
- BlueShield

Minnesota

Taor

COURTESY NOTICE

<FIRSTNAME= <LASTNAME>

Medicare status:
ELIGIBLE TO ENROLL

NEXT STEP:
Compare Medicara plans and enroll

Call 1-844-355-0170, TTY 711
or visit bluecrossmn.com,

Dear <FirstNamea> <LastNamas,

You are now eligible to enroll in Medicare.

Act now for coverage to begin as soon as
<MONTH= <DAY>, <YEAR=.

Because Original Medicare doesn’t cover
everything, most people choose additional
coverage to protect against high medical costs.

Please contact us now to:

+ Undarstand your Madicars bansfit options

* Find Medicare plans available in <CityNames

+ Compare plan bensfits and costs

+Match tha right plan to your individual nasds

Respond promptly. This is the last mailing you
will receive from us before your E5th birthday.

FANANCIAL
PROTECTION

- 50 ar law manthly pramium
planaptian

= 30 medical daductible
= Combined madical end

MEDICARE COST PLAN
Platinum Blue®™ with Rx
[Cost]

« Low marithly plan premiuma
= $0 medical deductibl
= Annual out-of-pockat

maximums

= Annual out-of packst
maimum

=i and

We can help find the coverage that’s right for you.

MEDICARE
SUPPLEMENT PLANS

« Maaistanoa paying for costs
rot coverad by Original
Medicars, lika copeys,
deductioles and coinsurance

» Outof-pocket costs &3 bw as 5T

coverage, as langas you pay
yaur pramiams

'WELLBEING
BENEATS

program
= Dertal, vision and
hearing aid bangfits
+ Pravantive screanings
= Overthe-counter allwances

program
= Pravertive dental coverage for
Choice and Complete
= Wizion and hearing aid bansfite
« Provenive soraerings
= Overthe-countar allowanca

. program
» Murs= ling and support for
qQuitting tobacco

TRAVEL
BENEATS

« Trewel up to 12 conaecutive
monihs in the LS. and get
in-netwark benefits from a
large network of providers

+ Emargercy coverage workhwids

- Travel up to 0 consacutive
months in the LS. and get
in-network benefits fram 2
large network of providers

= Emergency coverage workiwide

Live or travel ampwhers i the LS.
and get in-network benefits when
You 6= a provider who accepts
Medicare assignment’

FLEXIBILITY

* Pair with your
» Save at mughly £3.000 ph

= Choose from as mary 23 5
plan options in certain anaas®

= Bhility to switch plans each
yearas healih needs change:

PART D PRESCRIPTION

= Thres levels of coverage to
ait your na

« Cen add inteqrated prescriptian
drugcoverage

» Wide range of options to fit your
health needs

= Pair with an Ax plan that's best
for you

DRUG PLAN MedicareBlue™ Rx (PDP)®

Coat or Medicars

iy
AMmacies nationwida

Join the #1 Medicare plan chosen by Minnesotan

Call now to speak with a Blue Cross Madicars Advisor: 1-844-255-0170, TTY 711
Or visit: bluecrossmn.com/Now

"When all plan riders are slsctad. Mambsrs who become Medicare-sligibls sfter January 1, 2020, will not be
abla to hava the Part B decuctibla rider,
You may 522 any providar whio acospts Medicars assignment for in-natwark banafits with our Basic plan,

Medicare Supplament with C nts [Plan N) and Medicare Supplament with High Deduatible (Flan Fl.
3Medical-on by plans are avaiabla to pacple wha already have credibk drug coveraga through the VA or elsewhers.
“Based on enmliment data from CMS Decarrier 2022
MOD362R08
Y0138_121823_PO1_M B




 FedEx, UPS, USPS Priority
* Extremely high open rates

* Spacious; can hold a lot of
content/premium items

* Use when stakes are high:
» Changing products on a consumer
» Changing terms and conditions
» Events, i.e., auto sales

 Calculate ROl to determine if it
makes sense

29 ANDERS

Reusable Envelope

BlueCross
@ BlueShield
Arizona

e et e 3 o s i

Dear <First and Last Name>,

You are an important part of the Blue Cross Blue Shield of Arizona family, and we want 1o take this
opportunity to ot only thank you for being a member but help you navigate an upcoming change
toyour plan. You recently recsived a letter explaining thatyour current Medicare plan (BlusPathuay
HMO) is being discentinued. Although your plan will not be offered in 2024, don't warry —

we got you covered!

Here’s what you need to know:

© Your plan stays the same through December 31, 2023, which means you
can still see your doctors, book appointments and receive care through the end
of this year.

@ Youcan enrollin a new 2024 plan during Medicare Annual Election Period (AEP),
which is October 15 through December 7.

©  We have many options for you to choose from, like our Blue Best Life Classic
plan, where you'll receive competitive benefits

We know switching Medicare Advantage plans can feel overwhelming, but we're here for you every
step of the way. That's why beginning the week of October 2, a liceansed Medicare consultant will
contact you to answer questions and guide you thiough the enrollment process

If you'd rather sit down to speak with someone in person or discuss your options on the phone,
we're here to help. Please call us at 602-313-7136,TTY: 711, from 8 a.m. to 5 p.m., Monday — Friday.

Thank you for being a valued Blue Cross Blue Shield of Arizona member.
I
33!77757
Krista Bowers

General Manager
Blue Cross Blue Shield of Arizona

BCBSAZ offers Bluaoumay PO Medicare Advantage plans. Blu Cross Blue Shield of Arizona Advantage, a separate but wholly owned
subsidiary of BCBSAZ, offers Blus Best Life Medicare Advantage Classic and Plus HMO plans. Blus Cross Blus Shield of Arizona is
contracted with Medicare to offer HMO and PPO Medicare Advantage plans and POP plans. Enroliment in Blue Cross Blue Shield of Arizana
plans depands on contract renawial

Y0137_Y36281PY24_M




2 s OFF
2 DOORDASH .

+50 delivery fee
on your first order*

Now delivering

‘more to your door.

b oihood delivered. : A ‘ . ; Convenience, drugstore, household $5 o F F

items, new restaurant selections and
more savings now available. +50 delivery fee on your first order* with this code:

Download the DoorDash app or order online at doordash.com Y6 U T U KCG

RESTAURANTS CONVENIENCE o

Can stand out from a size perspective

Quick notice, message, offer, sale,

) wcvs .2
request for response, news/update, _ Py 3 e
etc_ CHECKING IN? % A ‘m é’s i) el a0

Meet the perfect TACOBELL.

latform bed. Y ;
Has to be a known , g

product/service/brand ¥ - I Tt A

Down and dirty; quick creative,
production

Low cost

S ; Free Fast Shipping | 100 Day Trial | Lifetime Warranty
Options: Die cuts, involvement ‘ 3 — el -me ' . |

- T — = e for $25 toward The Bed. |
devices e el ‘ e
= = b I3 bed frame forever. Would
| buy 10/10 times, but it’s
so sturdy and reliable we
won't have to””

Codys

Use code CHECKINREADY for $25 toward The Bed.

ANDERS .




THISTLE

From farm to
door to table

Fully
prepared.

THISTLE
Ready

From farm to

to enjoy. 2 &, _/_L 5 : door to table

SPRINGUP.
attrythistle.com

Multiple panels for storytelling,

— convenience
photos - % A

s L o on the table.
Can pace messaging with folds : - e el o

meals, delivered to your door,

aur chefs masterfully craft flavorful,
Autrient-packed meals and deliver them

Oversized or unique sizes/formats to ‘

53y goodbye to takeout and hello to
breakfast, lunch, dinner

—even juices
S —/made just the way you like them,
stand out

Options: tip-on card, short folds,
slide-outs, etc.

Myth buster: don’'t assume cheaper
than envelope packages! —_

Your Pet
Need Right
Now?

- 'k ! 4 Eﬂler Sive
s st 1008 073, g g0 3 = : . | | Avour -
A ey : ¥ L " o e Wihsaoom
t =
Chewy, we make is casy; -
=D
Fact, FREE
oo

CHEWY.COM
DOWNLOAD THE APP.

24/7 Customer
Service

ANDERS o




It’s your turn

Whether you'’re more digital
than DM or you've been
drinking the DM Kool-Aid for
years, it's never too late to set
new records of your own.

NNNNNNNN
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valﬁk® THE DATA EVOLUTION IN SHARED & SOLO MAIL




THE EVOLUTION

valpak

val p”q k

LOOE IRSIDE

AS100
CHECK

~OULD BE N
THIS ENVELOPE
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HELPING PEOPLE SAVE
BUSINESSES GROW
AND NEIGHBORHOODS THRIVE

valpak




TOP REQUESTED

5/%

valpak

2222222222 Consumer Dining Study, June 2025



BUILDING BLOCKS

The Burger
The Cheese

The Bun

The Toppings




THE DATA valpak




CRAVING RESULTS IN

SHARED MAIL PREVIOUSLY

The Spray & Pray Approach

* Malil everything within your geography
* Noreal targeting

* Creates ineffective reach

* Hope for the best

* No continuous improvement

SHARED MAIL TODAY

Lead Gen & Demand Gen Approach

* Applying the same principles in solo and digital

* Marketers challenged by significant increases in digital
and solo but need the effective reach and frequency

valpak



FROM VALPAKTO...

Thousands of
INPUTS
and expertise In

PROCESSING,
Multi-sourced

PROPERTY

SELF

ENRICHMENT | SELE
And complete

DIGITAL VIP FIRST
FULFILLMENT SIGNALS PARTY

ol EE

Our data points are pulled across i
billions of records aggregated across AUTOMOTIVE L'EEEL‘%E

public, survey, behavioral,
transactional and proprietary data




SHARED MAIL YOUR WAY

A HIGHLY CURATED AUDIENCE JUST FOR YOU

GEOGRAPHIC (WHERE THEY ARE)

 Radius or drive-time from your locations

 /ZIP+4, carrier route, county, DMA or custom regions

DEMOGRAPHIC (WHO THEY ARE)

* Household income, age, children and more
* Match to NTA and carrier route

BY EXPENDITURES (WHAT THEY SPEND)

* C(Claritas-based estimates of annual spending on
key categories

* |dentify households with high propensity to spend (at
restaurants, on services, etc.)

BEHAVIORS (HOW THEY ACT)

* PRIZM profiling: 68 clusters based on lifestyle,
affluence, education and life stage

* Example segments: “Kids & Cul-de-Sacs,”
“Executive Suites”




PROVEN TESTING

NTA or Book ID Matchback
* Match sales or unique client counts by geographic unit
 Used with control groups for response analysis

Testing & Lift Analysis
* Pre/during/post campaign
* Market, store panel, creative and depth testing

A/B Testing

* TJestvs. control methodology

* Eliminates seasonality and external biases
* Compare new strategies with proven ones

Redemption, Response & ROI Tracking
* Redemption analysis
e ROI/ROAS measurement

* Continuous optimization and adjustment




REACH YOUR
CUSTOMERS

64% of consumers change all or some service providers after
moving or purchasing a home.

* New mover programs work because “welcome, nhew neighbor” offers in the mail
resonate with this audience.

* What about knowing before the move?
* \What about a celebration offer for that 1-year home anniversary?

* How might we connect this with your data?

valpak



NEW MOVER JOURNEY valbak

Know before customers churn, create opportunities to celebrate a change and trigger an offer to an existing
customer, and empower more business intelligence in your CRM and Bl. How might this power your business?

NEW LISTING PENDING SALE NEW MOVERS/OWNERS HOME ANNIVERSARY

‘; e

=2

J T

Updated daily/weekly based Updated daily/weekly Updated daily/weekly based Based on contract sales
on MLS and For Sale by Owner based on homes that have on deed transactions with date, a 1-year home
feeds. Create a customer early just sighed. Reach the sales price and related anniversary celebrates a year

warning alert, trends and move-out or move-in transfer demographics. after the home purchase with
prospecting for products and homeowner and/or create a Vary in-home timing based related offers to maintain the
services related to a home for customer alert program. on products and services. big investment for many

sale. more years




THE OFFER valbak

N




CONSUMER

How do you expect your shopping behaviors to change in the coming year?

Use of print coupons and discounts 40% Online shopping

f digital/ '
U.se of digital/ mobile coupons and 40% Use of subscription delivery services
discounts
Stocklng P on gveryday 'tems potentially 31% Trying new products or services
Impacted by tariffs
Amount spent on groceries 30% Spend on non-essential items
Planning out my shopping trips 29% Impulse shopping

2025 Valpak Readership Study, May 2025

40% plan to use more print and digital coupons

58% plan to reduce impulse shopping

INCREASE DECREASE

24%

28%

33%

53%

58%

valpak



SMALL BUSINESS STUDY:

Rising costs / inflation 50%

Growth and expansion 40%
Cash flow 38%
Customer retention and growth 38%
Tariffs 32% P

valpak

2025 Local Business Economic Outlook Study, May 2025



THE CREATIVE valpak




DRIVE CONVERSION

HEADLINE PHOTO
Make it short, sweet and impactful,; Use a single image to create a connection with
P RACT I C E S relevant to what your customer wants. your audience. Feature authentic people using
the service or product or specifically highlight
The ingredients for a successful the product.
campaign in the Blue Envelope
OFFER CALL TO ACTION
Show the single, best offer on side 1. From visiting a website to downloading an
Change the color and enlarge the font size to app, make it clear and concise what you
make it impactful. want the audience to do.
ADVERTISER LOGO SIDE 2 - SPECIFIC DETAILS
Include the company logo in high resolution. Additional offers, imagery, contact details
With a strong offer, the consumer will want to and information (maps, detailed
know who you are. disclaimers, social media icons) can be

placed on side 2.




PRINT CHANNEL USAGE

valpak

B Currently Use

33%

24%

23%

20%

Direct mail with other advertisers,

such as envelopes or coupon
magazines

B Have Used m Would Consider

31%

24%  23%

Direct mail postcards

22%

B \Vould Not Consider

35%

179 18%

Magazines

31%

2025 Local Business Economic Outlook Study, May 2025




INBOX & MAILBOX

clipp

Coupons Deals Dining Entertmnment

GET A $20 |Vendys

GIFT CARD WHEN YOU
SPEND $100 OR MORE

2HOP DEALS

g 1o Frpt 1K) Prarchasar Gy

Spend $100 on Clipp.com®,

and we'll send you a $20 Wendy's Gift Card - on us!
Just be one of the first 100 shoppers to hit the mark!

SAVE OMN DEALS,
SCORE FREE FOOD

g VI Gt @ B Dhwenly 0 Gl Gl - Bawirrniey
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+ Dave's Double® With Any Purchase

‘BOGO

BUY ONE, GET ONE FREE |
s SIVIALL s
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' FUSION
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. BUY ONE . BUY ONE
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® OREQ is a trademark of Mondelz International group, used under license. Pop-Tarts and affiliated
. marks are trademarks of Kellogg NA Co LLC, used with permission. @ 2025 Quality Is Our Recipe, LLC

Look inside for fresh savings from Wendy's®!

FIND MORE SAVINGS AT VALPAK.COM \‘

Valpak and Valpak.com are registered |rc|demurks of Valpak Direct Marketing 5ysiems LLC. Copyri 5 2025 Valpak Direct Marketing Sysiems LLC. E0000D -
tNO PURCHASE NECESSARY. Lo g g 520 V Sift Card. Not 25 he ) Gift Card Is su o terms printed Va a Mor.e GreaI_VaIpak
and/or referenced onthe card.Void bited. SCIVII'IgS Inside

L‘,‘) Valpak envelopes and offers are zcyclable. Other items such as stickers are not 100% recyclable.

= MADE IN THE USA

PRSRT. STD.
U.S. POSTAGE

c H I L L o U T ! VALPAPQIIEIRECT

YOU COULD FIND# A MARKETING

$20 [fendys GIFT CARD '

INSIDE THIS ENVELOPE

1 Valpak Avenue North
St. Pefersburg, FL 33716

Boeo FROSTY Look Inside for Wendy's Offers! | g

FUSION

Jededodededodekedekekek dokk ok kkkk ECRWSS **R -003

123456AB 09876543 1234 000123

TO OUR FRIENDS AT
1234 MAIN STREET
ANYTOWN, USA 12345-4321

Grow your business with Valpak. Visit valpak.com/advertise
or call 1-800-676-6878 to learn more.

OREDisa of| p, used under license. Pop-Tarts and affiliated
marks are trademarks nﬂ(clngg MNAColLC, usedmth permission. @ 2025 Qualtty Is Our Recipe, LLC

s S0 A L L

FROSTY
FUSION

ey Cullez -'\-ur---i- wcu-:-.-,ll:unm_..

Look inside for fresh savings from Wendys*!
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CHANNELS THAT DRIVE ACTION

va lsak@

Percentage who have stated they have taken action after encountering an ad, such as searching

for more info or making a purchase.

CHANNEL % TAKING ACTION

Direct mail 60%
Email 59%
Sponsored search results on Google, Safari, etc. 44%
Ads on social media 42%
Text message 35%
Cable television 34%
Streaming television (Hulu, Peacock, etc.) 30%
Ads within digital videos or music (YouTube, Pandora, etc.) 26%
Radio 24%
Online banner ads 24%
Billboards 20%

4= Direct mpil drives the
most consumer action

Direct mail's ranking increased
from the #2 spot in 2024

2025 Valpak Readership Study, May 2025



Presenter Notes
Presentation Notes
63% spend 3-10 minutes / day looking through their direct mail

47% search online for businesses or products they see advertised in their direct mail




USPS INFORMED DELIVERY valbak

~60% OPEN RATE | +17% YOY

 An average Valpak NTA of 10,000 is over 4,000 Informed (R) USPS informed Delivery  7:224M
Delivery users. And because our postcards are processed Il Your Daily Digest for Friday
. . . is ready to view
on USPS DPS machines, the scanned image appears in g =

COMING TO YOU SOON

the email along with additional images and links.

* Be sure to capture the impressions, views and clicks for B4 MAIL
attribution! W Expected Today

FROM: Great Day Improvements

Look inside this month’s envelope,

You could INSTANTLY WIN $100!

HO PURCHASE HECESSARY. Kook jO000 X iOooeK Mo JOOOa SO0 KooK KR

* Whatis nextin Informed Delivery? e

Area>District>ZIP3>ZIP5 Registered Users Email-Enabled Users Saturation Rate

ATLANTIC 17,653,134 14,823,991 34.19%

CENTRAL 15,576,017 13,150,734 32.96% B Clickhere

SOUTHERN 23,082,364 19,731,186 35.65% A A ]
WESTERN-PACIFIC 18,271,807 15,260,651 38.60%

Do more with your mail

Seta Reminder
N,

Grand Total 74,583,322 62,966,562 35.31%




WELL-DONE ADVERTISING




16 Tips on how to maximize
your direct mail ROI

el L[VERED < 2025

By GURU MEDIA HUB




#1 — Have a plan!

*\What do you
want to
accomplish?

*Who are you
going to target?

* How are you
going to stand
out?




#2 — Know the
first step to your
transaction
process...

1. Come to my store
2. Generating a lead for sales
3. Go to my website
4. Download an app
5. Get a customer referral

6. Attend a seminar

... And then
focus on it!




#3 — There is no
typical response
rate!

“‘What kind
of response
will | get?”

The question we
SHOULD ask:

“What kind
of response
do | NEED?”



#4 - Know what
you can spend
per customer!

The basic formula:
Average sale...................... $300
Gross profit........................ $150
Annualized value (4X) ....... $600
Lifetime value (3 years)..... $1800
Acquisition budget 10%..... $180



#5 — Focus on the price per new
customer — Not on the price per piece
or response rate

What would you
pay for a busload
of customers?

~ The response rate will
vary based on the cost
of acquisition




Understand your market

#H6 —

1. Who are you targeting

2. What are their interests




#7 — Have a
budget!

Don't just try to get
the best price on
5,000 cards.

Get the best
program you can
for $5,000!




#8 — Profile your house

 Give you a better understanding of your
customer base

» Data can be used in selecting acquisition
targets
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#9 — Your best
prospects will
look like your

best customers!

Take a good look at
your customers...

Then find more that
look just like them!



#10 — Use New Mover
and Homeowner files!

» Get all new movers/owners within
1-90 day recency

 New homeowners will spend more in
their first 90 days than any other period

* Pre-movers are available as well
* They create relationships that will last years! |
7l



#11 - Use Imagery to Capture
Attention!




Capturing attend and building relevancy

.
o
»
) S
< .
o

b 1
R 9

Ever feel I'ike your h(')fne mortgage ié like 60 tons

of water, ready to crush you and your family?




#12 - Don’t stop
sending email

Combine it with
direct mail!

Email is a great tool for
communicating to a subset
of your existing customers.
10% - 25% open rates
for email.

Direct mail (especially with
postcards) gives you a 100%
connection (open rate) with
your current customers.



#13 — Match digital

to postal

* Digital display can be
matched to a consumer
or business postal file
with an approximate
90%match rate

» Customers have seen 30-
40% lifts in response
compared with non-digital
deployment

» Deploy before, after
and during a
campaign
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#14 — Use Postal Retargeting

Match direct mail to anonymous visitors

o o
200 LA
’_‘ - WEBSITE - |'ﬁ‘ |,ﬁ]9 $$$
ME JJE : ol _— :
I [l
Prospects A combination of Bounce back Offer can be
visit your cookie, IP and “trigger” offer is tied to general
website device identification sent on postcard site or a
matches postal to arrive within specific page

address to visitor 2-5 days of visit or product



#15 — Test, Test and
Test Again

*Formats

eLists

« Offers

*Imagery

* With or without
digital integration

* Copy

Never
Stop
Testing!



#16 — Track
Your Results

With a match back you can
compare your new customers to the
original file to get an accurate

response rate
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incremental lift!
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Thanks for listening

Keith Goodman

VP Corporate Sales and Marketing

keithg@modernpostcard.com <«—best way
Phone: 760.692.3359
Mobile: 760.271.9932

800.959.8365 | modernpostcard.com



September 18,2025 W

“Acting on In-Market Signals:
Timing Your Response

Why triggers matter and how to act fast on
buying intent

Wiland



The

Challenge

Long lead times miss critical
buying moments

Broad targeting wastes
spend and dilutes impact

Economic uncertainty makes
planning unpredictable

© 2025 Wiland, Inc. | 2



The Signals

Find who is

In-market ready, Behavior over

signals right now demographics
shows real is a better

buying intent predictor of

response

© 2025 Wiland, Inc. | 3



Acting Fast ®

* Match response speed to in-market triggers
- Small, agile campaigns > long, inflexible campaigns
* The right message, at the right time, to the right audience

.

© 2025 Wiland, Inc. | 4



Real-World Applications ®

Flash offers or hero products

Retention and reactivation

Seasonal or tariff-sensitive inventory

e Subscription renewals or upgrades

© 2025 Wiland, Inc. | 5



Key Takeaways ®

* In-market signals demonstrate the strongest
buying cues

- Agility and precision beats slow, broad
tactics

» Fast response to signals will result in higher
engagement and retention

* Precision drives loyalty and growth

© 2025 Wiland, Inc. | 6
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Thank You!

Questions?

--------------------------
.....................
......................
..................
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Gundir DELIVEREDS 2023

By GURU MEDIA HUB

It’s not you,
It’s your CTA |

Tools, tactics, and examples
to make every response count.

Proprietary and Confidential. © Gunderson Direct Inc. DBA Gundir. All Rights Reserved.



About Mike Gunderson

Founder and President of Gundir for 22+ years,
growing it into one of the largest independent direct
mail agencies in the U.S., serving a wide range of B2B
and B2C clients.

Proven track record of performance, consistently
beating control packages over 80% of the time
with at least a 15% lift.

o Recently founded PostReminder, a direct response
Gundlr platform that enables prospects to set reminders for
direct mail offers or events.

P@stReminder



Visit oneskin.co/vanity
Order by 4/15/25

What Is a CTA, ' e,

on your first Radiant Cream Color Kit

Enjoy
15% OFF
with code
ggi{uSALES TAX

CHANGES REPORT:
MIDY! E

r e a I I ® | Use promo code: GORGEOUSHAIR
Offer valid through: 12/3117

It's the part of your message

% on your home project

that tells the reader exactl N S
e x beneath card. Then call for your - 7
WhaT fo dO next. = i FREE GIFT T LIMITED-TIME OFFER
Download your FREE and personal RV insurance quote! e \
copy at avlr.com/vanity e Solind this ?I?m 7\ = N SoE
by Month XX, 2021 Don’t wait: o Google Haps YOUR HOME PROJECT
. Call the SCJ\P/}“Q”’ @ qwd‘

To learn more about Avalara Choice Hotline Walethroligh ancd 9%

sales tax automati Hurry! Offer expires 7/31/2025.
services, call 888-888‘_08%88 1-833-320-0798 & juﬂt)?f;A Request a FREE in-home consultation today!
! ) within the next % Call 888-888-8888

14 days.

Come back to
Adobe Creative Cloud

Exchusive offer for: Offer Code: <OTEC90000>

< Nesghibor ot >

et Save 40%— that's only $29.99

<(iey, Qate P> per month if you renew by 7/31/2019.
Visitadobe.com/dm or

call 800-XXX-XXXX now.

Call 1-800-4-ASTOUND now to sign up.
Hurry, offer ends <August 3, 2011>! Plus a FREE HD DVR and FREE HD channels!

2 Gundir




Wha'l' ma keS a Boost your direct

o mail results — free <+——— Benefit Statement
CTA effective? at Delivered 2025
The best CTAs are concise, | -
specific, urgent, . EE’T Register now and get

your FREE Direct Mail <+— Special Offer

benefit-driven. Trend Report!

Online users just click. .
Direct mail requires Crossing Claim your seat today! <+— Action Language

channels—so your CTA has SIS 115 QIR O Sl
y e delivered.com/event 4 Response Channels
to do more heavy liffing.

<4——— Easy to Respond

Hurry, offer ends: 9/18/25 <+—— Deadline




The most
common DM
response
channels

Your CTA should point
prospects to the channels
they actually use —

and the ones you

convert best.

Q

4 Gundir




WANT TO SAVE ON AUTO INSURANCE?
Don't just switch insurers. Switch to AAA.

SWITCH TO AAA AUTO INSURANCE TODAY!
» Betierrote Geta no-obligation quote to see how much you can save.
: o - Insurance
GET A QUOTE AND RECEIVE A 8
money. Insure with
the most trusted

Be deliberate where you
put your CTA in direct
mail. Put it where the eye B
naturally lands: multiple "
areas of the letter, top right W ==
of a postcard. - _____aae

Catering as it should be

Find tonsofrelible restaurants.
andorder with justafew licks

i FPO el ittt

WHY SWITCH
TO AAA AUTO
- INSURANCE?

Get great, low
rates and save

Gt o FREE roadside
mergency kit with quote

Avalara

And use design to make it
stand out—Dbold fonts, white
space, and confrast.

Start the new year with confidence!
Download the Avalara Tax Changes 2025 report today at avlr.co/vanity and get all
the information you need to keep <Businessname> moving forward in 2025.

Try ezCater today
and enjoy $50"on us
Orter st ezcatercom

tay ahead of 2025's tax changes Avalara

<Firstname>, it’s a new year! Make it your This easy-to-use resource offers:

resolution to get ahead of tax compliance.

Avalara’s 2025 Tax Changes report is your #1

resource for 2025 tax updates, tips and trends. ™ Comprehensive updates across industries
and jurisdictions.

[ Expert insights for confident tax planning
Save time and effort with the

#1 site for business catering

[ Strategies to minimize compliance risks
and penalties

S22 Seehngum st suke 100 st cLass

ToyexCater today and oy 850" . - The #1 st for businessctering.

P——
Lt 'm 3 Get your FREE report today.
: Olive Visit avlr.cofvanity, scan the QR
D —— s B 9 <ode or call 000-000-0000.
h : Seaforyinctat st o e e

Gundir




Add urgency

(without sounding desperate)

Deadlines, scarcity,
and countdowns drive

response—when
done right.

i for:
Polly C. Holder

MW CCA Membership Number:
123-456-789

123-456-7890

Call 888-888-8888 or

AmicaAuto.com/BMW-CCA

for a FREE quote

O oxmacsie

YOU'RE PRE-QUALIFIED
for $54,000 or more!

Call: 888-888-8888

Visit: NewDayVeterans.com

Code: 1234-5678

This is a limited-time
} opportunity, so be sure
to reply by 3/31/21.

= ;

Should you need work
fouowmg your mspect;on

Coupon expires May 31 2016

OFF

savings Coupon

performed
here’s another
ard Annual Pest

Review eligibility info
beneath card. Then call for your

FREE GIFT

and personal RV insurance quote!

Don’t wait:
Call the
Choice Hotline
wnthln the next
14 days.




PRE-QUALIFICATION VERIFICATION CARD
FOR VETERANS ONLY

Lower your rate and turn your home
equity into $54,000 cash or more.
" Anita Newday

" $54,000 “*1234-5678

Personalization
wins
Tailoring the CTA

to the prospect increases
response and relevance.

*
*
*
*
*
*

Call 888-888-8888 or visit NewDayVeterans.com

Enter to win an Apple iPad tablet
and see the new Union Plus online Leader Kit.

Visit UnionPlus.org/FirstNameLastName

‘
.
.

OneMain Financial CERTIFICATE
STATUXYFOR: OFFER NUMBER:
<Lastlame>, <FirstName> <Contact URN>

EXPEDITED: ) ) i SECURED LOAN OFFER AMOUNT:
Access funds as little as one hour after closing.? { up to <SXX,XXX>

GO T0: OMF.com/offer

2021 STATUS:
CALL: K KXXX-XXX-XXXX> i PREQUALIFIED
VISIT YOUR LOCAL BRANCH AT: O e BT s
<Branch Address 1> P XX/XX/IXXXX>

<Branch Address 2>
<Branch City>, <Branch State>



How many TP
CTAs is too B e =

SPREAD GOODNESS NATIONWIDE WHEN YOU

m a n y ) JOIN GOOD SAM ROADSIDE ASSISTANCE
® .

- of mind. You jon

:qum!-n.ng ing i1 1966,
each athes wheneves they can iaecn
! 66 Use your Be Good voucher to make the world a better place.
eres N0 one an - Sismeter
25 1 they were  Good Sam mqmanh- tow, request emergency fuel, get telephane tech
support—whateve they ne=d to get back on the rosd.

Semaritan would be proudt

done” with CTAs.

Reinforce a similar , T~ .

call-to-action (CTA) “ i =
throughout the package, '
tailored to the format. e

Good Sams ide Assistance Program rated #1 by TopC:

Ashough ous Rosdside nembers, helping

the he: plans the mast
fenture.rich and value.packed you'l find anywhere.

audy 31,2020,

Our
1 20 yous o cnly $6995'—saving you $40 of the regular price.

Wlumum- Chairman
ity s e i i &

[ 1 domtwss

Get a FREE Be Good
voucher when you sign up for ] o Ve 7] i [] Mo ] Do ] 1275 AStert
Good Sam Platinum+ Auto for only e 00O 000000000000 e —¢—  sme20
% Hayward, CAM541

s
] Eachsnt b my ko ey e
Wowms

$69.95

for annual membership

I e~ $40 SAVINGS 2
. SI0SAVINGS gt
r—
4 p A E
, mail in 1l ok wings forr i visit X




Are you
realizing the
potential of

QR codes?

QR codes are increasingly
used in direct mail to
reduce response friction
and allow the prospect to

We'll get you up and running fast,
and you can try us for 31 DAYS FREE!

To claim your FREE month, call 888-888-8888, visit
Deputy.com/vanity, or scan this QR code today.

. EXCLUSIVE MAIL OFFER
Chia o
el
-

Scan the QR code or
E visit oneskin.co/skinscience.
Use code skincareO1 by 5/31/25

GET STARTED TODAY

Visit crossoverhealth.com/amazon
or use the QR code below.

- ikt Hover phone
i “aul% camera here.

Make the move toward your dream
home—apply in minutes, with no
impact to your credit score!

Just visit E g E

Divvy.com/mail
or scan the
QR code. E k

FREE 31-DAY TRIAL!

Try Deputy at no cost—
just call 888-888-8888,

visit Deputy.com/vanity, '
or scan this QR code.

Call 833-574-1091, visit

Scan the
ﬂ% l\ QR code :

with your

smartphone.
Join now to get

respond on the spot.
www.dentalplans.com/smile

Great ones are
. . . th R code to join.
functional, intentional, orscanthe GR codetojoin.  pessn

and rewarding,.

3 Ibs. of FREE
CHICKEN

in every order for a year!




SHAMELESS PROMOTION

Enhance
the scan

PostReminder™ turns one
scan into a multi-path
experience: act now,
share, or save for later.

Scan the
enhanced QR code

Get timely alerts
to take action

Respond instantly
or set a reminder

Plus, save 3% on your postage!

Gundir



As always, don’t
guess. Test.

Use A/B testing to
fine-tune CTA language,
format, and offer. Sansiyneans

money on client

catering

[EZ]cater ' w2,

later

i Gundir




THANK YOU!

FREE Direct
Mail Lookbook

Thanks for attending,
you’'ve earned a copy of
our direct mail lookbook,
scan now!

Mike Gunderson
President

mike@gundir.com

Gundir.com
PostReminder.com

Gundir
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